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H #83

A company has new accrual and redemption partner that they wish to add to its Loyalty program as part of a strategic business
partnership.

Once the Administrator selects the loyalty program, which steps should the Administrator take to add new partner to the program?

e A. Enter the partner contact name > Associate to a partner Contact Name > Set program type to 'Both' (Accrual and
Redenption)

e B. Chose relevant account name to Associate to the program > Set program partner type to 'Both' (Accrual and Redemption)

e C. Enter the program partner name > Associate to an account> Set program partner type to 'Both' (Accrual and
Redemption)

e D. Enter the program partner name > Associate to a Partner Contact Name > Set program partner type to
'Both' (Accrual and Redemption)

IEfE: C

A -

To add a new accrual and redemption partner to a Loyalty program in Salesforce Loyalty Management, the steps are:

* Enter the program partner name > Associate to an account > Set program partner type to 'Both' (Accrual and Redemption) (A):
This process involves identifying the new partner by name, associating them with a specific account in Salesforce to link their
business details, and defining their role in the loyalty program as both an accrual and redemption partner. This ensures that the
partner can both award points to members for eligible transactions and redeem points for rewards, enhancing the program's value
and appeal to members.

Options B, C, and D offer variations that do not align with the standard process for adding a new partner in Salesforce Loyalty
Management. The correct procedure involves associating the partner with an account (not just a contact) and specifying their role in
terms of point accrual and redemption to ensure clear and effective partnership management within the program.

Salesforce Loyalty Management documentation provides guidelines on adding and managing program partners, including the steps to
integrate new partners effectively, ensuring they contribute positively to the loyalty program's goals and member experiences.

H #84

A Marketing Manager is trying to find a dashboard that shows a reward prograns progress but does not see any reports or
dashboards with this information.

What does an Administrator need to do to present Loyalty Program data to the Marketing Manager?

A. Create a permission set to run reports and assign it to marketing users.
B. Enable CRM Analytics and create a Loyalty app.

C. Search Salesforce AppExchange for Loyalty Analytics apps.

D. Modify the Marketing user profile to include permission to run reports.

Ef#: B

A -

To present Loyalty Program data to the Marketing Manager, an Administrator needs to enable CRM Analytics and create a Loyalty
app within it. CRM Analytics (formerly Einstein Analytics) allows for the creation of custom analytics apps that can visualize and
analyze data from various sources, including Salesforce Loyalty Management. By creating a Loyalty app within CRM Analytics, the
Administrator can design dashboards and reports specifically tailored to the needs of the Marketing Manager, providing insights into
the reward program's progress and effectiveness.
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HH #85
An Administrator must configure a tier point reset for a Loyalty Program to occur once every two years.

Which two setting does the Administrator need to consider in this scenario?

¢ A The currency type field must correspond to non-qualifying.

¢ B. The Loyalty tier group field is populated.

¢ (. The qualifying point reset date, period, and frequency are set on the tier group.
¢ D. The Currency type field must correspond to qualifying,

IEf#: C. D
TR
Explanation

The two settings that the Administrator needs to consider in this scenario are:

* B. The qualifying point reset date, period, and frequency are set on the tier group. This setting determines when and how often the
qualifying points are reset for all members in the tier group. For exanple, if the qualifying period is set to two years and the frequency
is set to yearly, then the points are reset every year after two years of enrollment1.

* C. The Currency type field must correspond to qualifying. This setting ensures that the tier group uses the same currency type as
the loyalty program for tier assessment. For example, if the loyalty program uses qualifying points for tier assessment, then the tier
group must also use qualifying points as the currency type2.

R #86

Universal Containers (UC) plans to implement Salesforce Loyalty Management for a new Loyalty program; however, its operations
team remains skeptical about the Loyalty solutions, such as rules, processes, and benefit types.

‘Which option should UC consider when planning its implementation to ensure staff'is helping to boost adoption and engagement?

e A Define a strategy led by marketing and involving the finance team

¢ B. Define a company-wide initiative, including an operations team.

e C. Describe the mitiative to the Chief Marketing Officer team for their approval
e D. Define a strategy led by marketing and involving the analytics team.

IEf#: B

fi .-

To ensure staff buy-in and boost adoption and engagement with the new Loyalty Program, Universal Containers should:

D: Define a company-wide initiative that includes the operations team. Engaging all relevant departments from the outset ensures a
holistic approach to the implementation and addresses concerns and skepticism by involving those who will be directly impacted by
the new Loyalty solutions.

HRE #87

A loyalty Program has two existing partners, a snacks manufacture and a beverages importer. There are two new products that need
to be directly associated with the respective partner products within the loyalty partner product section.

The below products have been added to the system and are available under the product objects.

Chocolate cookies, linked with product category snacks

Green soda from beverage importer

Which two steps should an Administrator take to fulfill task with the least effort?

A. Choose "Category" option and map the Chocolate cookies to the partner.
B. Add the partner in the Lookup on the Chocolate cookie product.

C. Add the partner in the lookup on the snack product

D. Choose "Product" option and map the green soda to the partner

EfE: C. D

B #88
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