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¢ Data Management: This section of the exam measures skills of CRM Administrators and covers essential
aspects of managing data in Marketing Cloud Engagement. It includes understanding import mechanisms,

FH1 configuring data extension settings, and interpreting data extensions to target the right audience. Candidates

are expected to recommend suitable ways to manage and organize data effectively for campaign success.

¢ Marketing Cloud Engagement Basics: This section of the exam measures skills of CRM Administrators and
focuses on the fundamental features of Marketing Cloud Engagement. It evaluates the ability to set up
account structures for different regions or business units, apply core platform features, and locate

FH 2 Salesforce resources for training and support. Candidates must also distinguish between identifiers such as

subscriber keys, contact keys, and contact IDs, along with configuring Cloudpage form submissions when

required.

¢ Reporting and Analytics: This section of the exam measures skills of Marketing Specialists and highlights
the use of reporting tools and analytics in Marketing Cloud Engagement. It includes identifying where to

F=A 3 locate specific data, interpreting send results, and understanding the consequences of poor deliverability.

The focus is on enabling candidates to analyze campaign performance and act on insights for optimization.

¢ Emnail Sending and Journeys: This section of the exam measures skills of Marketing Specialists and
emphasizes the configuration of journeys and email campaigns in Marketing Cloud Engagement. It ensures
candidates can activate journeys, configure entry criteria, and manage email send wizard settings. It also
covers differentiating between templates and content blocks, choosing the right journey functionality to
meet business goals, and validating content rendering effectively.

=M 4

e Marketing Concepts: This section of the exam measures skills of Marketing Specialists and covers the

foundations of marketing strategy and its alignment with overall business objectives. It includes knowledge
=X 5 of email opt-in processes, understanding of privacy laws across regions, and the ability to define goals and
metrics for campaigns. Candidates are also expected to recognize how different types of content and
messaging create impact in customer experience scenarios.
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AW Computing has been hired to provide email marketing consulting for a business-to-consumer (B2C) commerce company based
inthe U.S.

Which statement is true about CAN-SPAM in relation to state-specific regulations?

e A. CAN-SPAM is only required for transactional sending,
e B. State laws can have more restrictive requirements.
e C. Individual state laws overrule federal CAN-SPAM laws.

He:. B
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The CAN-SPAM Act sets the federal standard for commercial emails in the U.S., but individual states can impose more stringent
regulations. While the federal CAN-SPAM law provides baseline requirements for email marketing, states may enact additional rules
that supplement or exceed these standards. However, federal law generally preempts state laws unless the state laws offer greater
consurer protection.

* Example of Stricter State Regulations: Some states may have stricter opt-out requirements or enforce penalties more rigorously
than federal regulations.

* Salesforce Documentation Reference: For more information, refer to Salesforce's Overview on CAN- SPAM Compliance.

EE #81
Which key allows marketers to manage customers subscribed to multiple channels as one unique profile?



e A Contact Key

¢ B. Primary Key
e C. APIKey

HE: A
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In Salesforce Marketing Cloud, the Contact Key serves as a unique identifier for each customer across muiltiple channels, allowing
marketers to manage and recognize individual customers as a single unique profile regardless of how many channels they interact
with. This is crucial for maintaining a unified view of the customer and ensuring that marketing efforts are coherent and consistent
across different touchpoints.

The Contact Key enables a holistic approach to customer data management, supporting targeted and personalized marketing efforts
across various channels, including email, mobile, social media, and more.

References: Salesforce Marketing Cloud documentation on Contact Management clearly outlines the role and importance of the
Contact Key in managing custorrer profiles and ensuring a unified approach to cross- channel marketing.

HEE #82

The marketing team at Northern Trail Outfitters is exploring how they can make their promotional emails more engaging. Part of this
is applying more Personalization Strings and Dynamic Content Blocks.

How should an associate test if these emails are rendering properly before sending them out?

e A Journey Builder System Optimization
¢ B. Subscriber Preview
¢ C. Einstein Content Testing

H¥e: B

MH.

To ensure that promotional emails with Personalization Strings and Dynamic Content Blocks are rendering correctly before sending
them out, an associate should utilize the Subscriber Preview feature in Salesforce Marketing Cloud. Subscriber Preview allows
marketers to view how an email will appear to a specific subscriber, taking into account personalized content and dynamic elements
based on the subscriber's data.

This feature is crucial for testing and validating the appearance and functionality of personalized and dynamic content within emails,
ensuring that each recipient receives a well-crafted, personalized experience that renders correctly across different devices and email
clients.

References: Salesforce Marketing Cloud documentation on Email Studio and Content Builder includes detailed instructions on using
Subscriber Preview, highlighting its role in ensuring accurate rendering and personalization of email content before sending,

A2 #83

Northern Trail Outfitters (NTO) wants to send a special message to subscribers who have interacted with its email messages within
the same journey.

Which Journey Builder activity should NTO use to help create a segment of those subscribers?

e A Engagement Split
¢ B. Random Split
e C. Decision Split

HE:. A
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To send a special message to subscribers who have interacted with its email messages within the same journey, Northern Trail
Outfitters should use an Engagement Split in Journey Builder. The Engagement Split activity allows for the segmentation of
subscribers based on their interactions with previous emails, such as opens or clicks. This enables the creation of a targeted segment
of engaged subscribers to whom the special message can be sent, enhancing the relevance and effectiveness of the communication.

EE #84
Cloud Kicks wants to ensure it has the highest quality contact information for newly acquired email signups.
‘Which method helps to minimize bad data?



e A. Mobile SMS keyword opt-in confirmation
¢ B. Double opt-in confirmation
¢ C. Smart capture opt-in confirmation
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A double opt-in confirmation process is a method used to ensure the highest quality of contact information by requiring new email
signups to confirm their subscription through a secondary confirmation step, typically via a confirmation email. This process helps to
minimize bad data by verifying that the email address provided is valid, active, and accessible by the intended recipient. It also helps
to ensure that the individual truly intends to subscribe, thereby enhancing the quality of the email list and reducing the likelihood of
spam complaints or undeliverable emails.
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