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¢ On-Going Loyalty Management: This section equips Salesforce Partners to sustain and optimize Loyalty
solutions post-implementation. The topic includes leveraging analytics and dashboards, transitioning from

FH 1 sandbox to production, managing Loyalty campaigns, utilizing mobile app features, and resolving service-

related issues.

¢ Integration: Integration is crucial for a seamless Loyalty Management experience. In this topic, Salesforce
=X 2 Partners determine strategies for integrating Marketing Cloud, Commerce Cloud, Service Cloud,
Salesforce CDP, and external systems using API templates and endpoints.

¢ Loyalty Program and Process Configuration: This section focuses on configuring the foundational and
advanced features of Loyalty Programs. Salesforce Partners leamn to configure tier models, member and
partner management, customer incentives, and experiential features in this topic. Sub-topics also include
M3 defining promotions, eligibility rules, and personalized Loyalty pages using Experience Cloud templates.
Configuring complex processing rules, user access models, and analytics dashboards equips Salesforce
Partners with the expertise to deliver scalable, customer-centric Loyalty solutions.
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o Strategies and Design: Salesforce Partners learn how Loyalty Management aligns with customers' business
needs, processes, data requirements, and program parameters. This section includes identifying the

=X 4 appropriate Loyalty architecture, defining points and redemptions processes, benefits types, and the

promotion lifecycle. Best practices for implementing Loyalty Management are also covered, ensuring

practical application to real-world scenarios.
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HAE #102
‘What is the most efficient way to automatically reset qualifying points for high volume Loyalty Programs?

¢ A Develop an Apex Time Trigger to scan all Member Currencies and reset Qualifying points every time a reset period has
expire

¢ B. Create Schedule-Triggered Flow that to be executed every night This flow will scan the expired reset Period at the Group
Level and rese the points using the out-of-the-box Reset point flow action

e C. The reset period is defined at the Tier Group level; Loyalty Management will automatically process it every night to ensure
efficient point calculation

e D. Use the out-of-the-box 'Reset Qualifying Points" data processing engine and trigger its execution using, for instance, a
Schedule-Triggered Flow.

Hg: D

MY

The most efficient way to automatically reset qualifying points for high-volume Loyalty Prograns is to use the out-of-the-box 'Reset
Qualifying Points' data processing engine and trigger its execution using, for instance, a Schedule-Triggered Flow. This method
leverages Salesforce's built-in capabilities to manage the reset process without the need for custom code. The data processing engine
is designed to handle large volumes of data efficiently, ensuring that the points reset process is completed accurately and timely
across all relevant member accounts.

EE #103
Which Loyalty Management Key Component should be used to quickly aggregate a high volume of data across many Loyalty
Management objects?

A. Quick Actions

B. Decision Table

C. Batch Management

D. Data Processing Engine

o2
m

: D

EEZ #104

A customer from an airline Loyalty program purchases a ticket, which will accrue qualifying and non-qualifying points according to
the Loyalty rules.

Which two autormations can be used to set up transactions and points accrual?

A. Evaluation Flow

B. Schedule-Triggered Flow

C. Screen Flow

D. Autolaunched Flow (No Trigger)

Y. AB

AE #105
Universal Containers (UC) has defined a points-based Loyalty Program, and the Loyalty members must receive an email with the



point balance every time it is updated.
‘What should the Salesforce Administrator set up to enable a real-time currency model?

A. Non-Qualifying Points updates happen in real-time by default
B. Enable Real-Time Update of Non-Qualifying Points Balance
C. Create a Flow to update the Points Balance field

D. Enable Real-Time Update of Qualifying Points Balance

HE: D

Y.

To enable real-time updates of point balances in a points-based Loyalty Program, the Salesforce Administrator should:

Option B "Enable Real-Time Update of Qualifying Points Balance." This feature ensures that any changes to a member's qualifying
points balance are immediately reflected, allowing for real-time communication of point updates.

EE #106

Loyalty Management enables the onboarding and managing of cross-industry program partners to increase member engagement with
the Loyalty program. The consultant needs to add a program partner.

Which fields are required to set up a partner?

e A. Nane, Partnership Start Data, Billing Type, Status, TypeD, Name, Partnership Start Data, Industry, Status, Type
¢ B. Nane, Program, Program Partnership Category, Type, Billing Type
e C. Nane, Partnership Start Data, Industry, Status, Billing Type

He: B

MY

‘When adding aprogram partner in Salesforce Loyalty Management, the required fields include:

* Name, Program, Program Partnership Category, Type, Billing Type (B):This combination of fields ensures that a program partner
is properly defined and categorized within the Loyalty Management system.

* Name:Identifies the partner within the loyalty program.

* ProgramLinks the partner to a specific loyalty program

* Program Partnership Category:Categorizes the partner according to the nature of the partnership (e.g., accrual, redemption).

* Type:Defines the nature of the partnership, such as whether the partner is involved in point accrual, redemption, or both.

* Billing Type:Specifies how the partner is billed, which could be related to transaction fees, membership fees, or other financial
arrangements.

Options A, C, and D include fields like " Partnership Start Data, " " Industry, " and " Status, " which, while important, are not the
core required fields for initially setting up a program partner in Salesforce Loyalty Management.

Salesforce Loyalty Management documentation provides comprehensive details on setting up program partners, including the
required fields and best practices for managing partnerships to enhance member engagement and program value.

AE #107
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