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B #27
Why should you set a formto Always Display?

A. To prevent spammers from filling out the form

B. To always show the form when someone returns to the page.
C. To get a higher form conversion rate

D. To ensure the prospect gets scored and graded.

Ef#: B
fEERL:

Forms are web forms that capture prospect information and allow you to perform actions based on the form submission. You can
set a formto Always Display, which means that the form will always show when someone returns to the page, even if they have
already filled out the form before. This option is useful if you want to allow prospects to update their information or submit the form
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multiple times. Setting a formto Always Display does not affect the form conversion rate, prevent spammers from filling out the form,
or ensure the prospect gets scored and graded. Those factors depend on other settings and criteria. Reference: Forms and Form
Handlers, Form Display Options

P #28
Ifa prospect clicks on a custom redirect after filling out a form, will the prospect's assigned Marketing Cloud Account Engagement

campaign change?

¢ A No, a Marketing Cloud Account Engagement campaign will always stay the same since it's a first touchpoint.

¢ B. No, it's not possible to change a Marketing Cloud Account Engagement campaign by clicking on a custom redirect.

e C. Yes, but only if the Marketing Cloud Account Engagement completion action for the customredirect is set to change the
campaign.

¢ D. Yes, the Marketing Cloud Account Engagement campaign will change based on the page the custom redirect links to.

Ef#: C

R -

A customredirect is a special URL that tracks link clicks and conversions for any online marketing content. If a prospect clicks on a
customredirect after filling out a form, the prospect's assigned Marketing Cloud Account Engagement campaign will change only if
the Marketing Cloud Account Engagement completion action for the customredirect is set to change the campaign. Otherwise, the
prospect's campaign will remain the same, since it is based on the first touchpoint. The page that the custom redirect links to does
not affect the prospect's campaign. Reference: Custom Redirects, Completion Actions, [Marketing Cloud Account Engagement

Campaigns]

B #29

A new Lead record is created in Salesforce without an automatically email address and the Salesforce connector is set to
automatically create prospects In Marketing Cloud Account Engagement.

What action will occur in Marketing Cloud Account Engagement?

A. No new record will be created.

B. A new visitor record will be created.

C. A new Account will be created.

D. A new prospect record will be created.

Ef#: A
R -

According to the [Salesforce documentation], when a new lead record is created in Salesforce without an email address, and the
Salesforce connector is set to automatically create prospects in Marketing Cloud Account Engagement, no new record will be
created in Marketing Cloud Account Engagement. This is because email address is a required field for creating a prospect in
Marketing Cloud Account Engagement, and without it, the lead record cannot be synced or matched with a prospect record. A
visitor record is created only when a person visits a tracked web page, not when a lead record is created in Salesforce. A new
account will not be created either, as accounts are synced from Salesforce to Marketing Cloud Account Engagement based on the
account ID of the associated lead or contact record. A new prospect record will not be created, as explained above. Reference:
[Salesforce documentation]

HR #30

How can a visitor convert to a prospect?

A. Viewing an embedded form

B. Receiving a marketing email

C. Submitting a form on a landing page
D. Visiting a tracked website

IEf: C

A -
The way a visitor can convert to a prospect is by submitting a form on a landing page. A visitor is an anonymous person who Vvisits



your website, while a prospect is a known person who has an identified email address. A visitor becomes a prospect when they fill
out a Marketing Cloud Account Engagement form, which captures their email address and other information. A landing page is a
web page that contains a formand a call to action, such as downloading a file or registering for an event. When a visitor submits a
form on a landing page, they become a prospect and can be tracked and nurtured by Marketing Cloud Account Engagerment.
Viewing an embedded form, visiting a tracked website, or receiving a marketing email are not ways to convert a visitor to a
prospect, as they do not capture the visitor's email address or identify them as a prospect. Reference [Visitors and Prospects]

[Landing Pages and Formns]

B #31

What is one way a sales rep can convert a visitor to a prospect?

e A The sales rep gives the visitor a phone call.

¢ B. The sales rep manually associates the visitor with a prospect.
o (. The sales rep walks the visitor through a demo.

¢ D. The sales rep increases the visitor s score to 100.

Ef#: B
R

One way a sales rep can convert a visitor to a prospect is by manually associating the visitor with a prospect. A visitor is an
anonymous person who Visits your website, while a prospect is a known person who has an identified email address. A sales rep can
use the [Visitor Activity page] in Marketing Cloud Account Engagement to see the visitors who have mteracted with your website,
and manually associate them with a prospect if they have an email address. This will convert the visitor to a prospect and allow the
sales rep to follow up with them. The other options are not ways to convert a visitor to a prospect. Giving the visitor a phone call,
increasing the visitor's score, or walking the visitor through a demo are ways to engage with a prospect, but they do not identify the
visitor's email address or associate them with a prospect.

B #32
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