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Salesforce Consumer Goods Cloud: Trade Promotion Management
Accredited Professional 325 AP-205 ;A B B RE (Q63-Q68):

HM #63

A system admmistrator in Ursa Major Solar wants to load Sell through volume of a customer in data processing engine for read as a
key performance indicator (KPT).

‘Which permission set license should a consultant recommend assigning so that the system admmistrator is able to load the data?

e A. CGC Processing Services Register
¢ B. Lightning Trade Promotion Management Psl
e C. CGC Retail and Trade Promotion Management Psl


https://drive.google.com/open?id=1RLt7vZX7DG0MedbQ0wKiEfNG0bgdE3bz
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In the Salesforce Consumer Goods Cloud (CGC) architecture, high-volume calculations and data processing for Trade Promotion
Management (TPM) are handled by the Cloud Processing Service (CPS). This off- platform engine is necessary to manage the
massive data grids involved in promotion planning,

When a System Administrator needs to interact directly with this engine-specifically to load, register, or sync external data sources
(like "Sell through volume") so they can be read as KPIs-they require specific privileges that go beyond standard CRM access.
TheCGC Processing Services Registerpermission set license is explicitly designed for this administrative purpose.

This license grants the user the necessary API rights and access controls to manage theData Processing Engine (DPE)definitions and
trigger the synchronization jobs that hydrate the CPS with data. Without this specific license, the administrator might be able to see
the TPM application screens (if they have the TPM license, Option A), but they would lack the backend permissions required to
configure the data ingestion pipelines that feed the calculation engine.

HA #064

A client wants to define the funds available to spend based on the revenue planned for a customer.

Which information does a consultant need to collect from the client to understand if this can be fulfilled with the TPM Funds
functionality?

¢ A. The promotions to which revenue-based finding will apply
¢ B. The fund templates to which revenue-based funding will apply
e (. The tactic conditions to which revenue-based finding will apply

Ef#: B

fEEL:

In Trade Promotion Management, finds generally fall nto two categories:

* Fixed Funds:A set budget amount (e.g., $10,000) given for a year.

* Rate-Based (or Revenue-Based) Funds:A budget that accrues dynamically as a percentage of sales (e.

g, 5% of Gross Revenue).

The requirement describes aRevenue-Based Fund(often called "Live" or "Accrual” finds). The behavior of a find-whether it is fixed
or rate-based-is strictly defined by theFund Tenmplate.

Therefore, to assess feasibility, the consultant must identify theFund Templates(Option A). They need to knowwhichbuckets of
money the client wants to behave this way. Once identified, the consultant configures these specific templates to "Rate Based" mode
and links them to the appropriate "Source" KPI (e.g., Planned Revenue). This configuration allows the system to automatically
calculate the "Available" find value by multiplying the Planned Revenue by the defined percentage, fulfilling the client's requirement.
Options B and C are downstream elements; the findamental behavior is dictated by the Fund Template.

H #65

Northern Trail Outfitters (NTO) wants to plan with Consumer Goods Cloud, not only standard products but also bill of materials
(BOMs)/shippers. Some of NTO's BOMs can change the quantities of their components during their lifetime.

How should a consultant suggest handling the scenario where the quantity of one component is changing in a BOM?

¢ A Update the quantity in the affected BOM relation object record between the BOM and the affected component with the
new quantity, and update in this record the start date Valid From with the date of quantity change.

e B. Update the end date Valid Thru of the BOM relation object record between the BOM and the affected component with
the date 1 day before the quantity change, and add a new BOM relation object record with the new quantity and Valid From
is the date of quantity change.

e C. Add anend date to the BOM product that is the date 1 day before the quantity change, and create a new BOM that is
available on the date of quantity change and has the same components in the BOM relation object, but a new quantity for the
affected component.

IEf#: B

A -

In Salesforce Consumer Goods Cloud TPM, Bill of Materials (BOM) or "Shippers" are handled through a relation object (often the
Product Bill of Material or similar junction object) that links the parent BOM product to its component products. To maintain
historical accuracy for past promotions while accommodating future changes (Slowly Changing Dimensions), you should not simply
overwrite the existing record. Instead, the best practice is to "expire" the current relationship by setting the Valid Thru date to the day



before the change. Then, create a new BOM relation record with the new quantity and a Valid From date starting on the day of the
change. This ensures that calculations for historical promotions use the old quantity, while new promotions use the new quantity.

A # 66

Northern Trail Outfitters (NTO) wants to roll out the Consumer Goods Cloud TPM application to the US market. One of the key
asks of the key account managers (KAMs) of the US market is that shipment dates should be preset, as the delivery period always
starts 14 days prior to the in-store period and ends with the in- store period. A TPM consultant is brought in to assess the
requirement and recommend a feasible solution.

‘What should the consultant recommend doing to meet NTO's requirements?

¢ A. Configure the Time Scope and Synchronize Promotion Timeframes in the promotion template.
¢ B. Configure the Timeframe Determination Policy and the Shipment Date FronmyThru Offsets in the promotion template.
e C. Configure the Timeframe Determination Policy and Synchronize Promotion Timeframes in the promotion template.

Ef#: C

R -

To automate the calculation of dates in Consumer Goods Cloud TPM, consultants utilize the Promotion Template, specifically the
settings governing Timeframe Determination. This functionality dictates how the different date ranges of a promotion (Placement
Dates, Shipment Dates, Consumption Dates) relate to one another.

The requirement here is to "preset” shipment dates based on the in-store (Placement) period. Specifically, the shipment must start 14
daysbeforethe mn-store period. This is a classic "Anchor" and "Offset" relationship. The In-Store Date is the "Anchor," and the
Shipment Date is "Derived" from it.

By configuring theTimeframe Determination Policywithin the Promotion Template, the consultant can define this logic (e.g., Shipment
Start = Placement Start - 14 days). The setting"Synchronize Promotion Timeframes'"(mentioned in Option A) is the trigger that
ensures this logic runs automatically when the dates are changed. When a KAM selects the In-Store dates, the synchronization logic
immediately calculates and populates the Shipment dates according to the policy. While Option C mentions "Offsets" explicitly,
Option A is the answer provided in the accredited exam dumps, emphasizing the configuration of thePolicyand the
Synchronizationmechanism as the primary actions. The Policy itself contains the offset definitions, but the

"Synchronize" finction is what enforces the alignment and presets the dates on the user interface, fulfilling the requirement for
automation.

B #67

Universal Containers is implementing Consumer Goods Cloud TPM and needs to onboard a new group of key account managers
(KAMS).

What is the recommended approach for populating the KAMS' user data within Consumer Goods Cloud TPM?

e A Create a custom automation script to dynamically generate user records and assign the appropriate profiles and permission
sets.

¢ B. Use the Quick Start module within Consumer Goods Cloud TPM to quickly and efficiently create user records for the new
group of KAMs.

e C. Upload a file to mass-create user records, assign the appropriate profile, permission sets, and user settings, and assign
themto a sales org,

EE: C

AR :

Onboarding a "new group" of users implies a bulk operation. In the Salesforce ecosystem, the standard best practice for bulk data
creation is using Data Loader or the Import Wizard via File Upload (Option C).

For TPM specifically, setting up a user is not just about creating the User record. It requires:

* User Record:Name, Email, Username.

* Profile & Permission Sets:Assigning the "TPM User" license and specific permissions.

* User Settings:(Critical for TPM) Assigning the user to aSales Organd defining theirManaged Accounts/Products.

Option C correctly identifies that all these steps can be handled by preparing a data file (CSV) and uploading it to mass-create and
mass-assign these records. "Quick Start" (Option A) is typically for mnitial org setup, not ongoing user management. Custom scripts
(Option B) are unnecessary technical debt when standard tools exist.



B #68

FasttestiREE L MO MBI ETHRS T LAV EFOAE—F 2 &3k T b LA Salesforce
DAP-205DBARBC BT 2% EER 2 Lo VL T BRIy 22 L b BHICLY £ 7,

AP205% 7 > 1 — [ : https//jp.fast2test.com/AP-205-premium-file. html

Salesforce AP-205%2 B # & 512 B 24BH O Eb ey —L 2 R4 L £ ¥, Salesforce AP-2055Z B &
¥l b ORBEEESIEHENTT. BLOHKBL WEEMEEN—Y 3> (PDFR. Y7 MRE. £ 5
A VR #IBA T, REZ2EBM @A . EBOE L 2H 2 31210, Salesforce AP-205&#& 2RI —F T
EHT & 7. Salesforce AP-205ZBEH# B, do-OHFEE A v iy 7o Tw # 9. Fast2test AP-205
Xrrvo— FROHEBEEROU-0ES, balERVEEHERSL - EELrABEFEL Tzl s Y
¥ ¥ A Salesforce AP-205X 7 >~ v — F DR BRI ITHEB 81 2EHC K 2B TT.

ZILELROBHLEMUILL>TLED. 505 Y L BTk 7 BRIE T < TAP-205, KR & THIL T
FEFOLBE L EVBOTHL AL, &5, BHEMBEMOMuEb ey —E 2 £REL £ . Furk
5O REFEEE EREHT T .

AP205 A BR D M vk | IEFEH 2 AP-205Z B BBk | BN &

Consumer Goods Cloud: Trade Promotion Management Accredited
ProfessionalX 7 > o — F

HAOHBL WIEEMESENN—Y 3> (PDFIR. Y 7 MiR%E. A ¥ 54 VIR #IBA T RE¥EEM & #5HE
L. EHEDEZ 2% Z 51215, Salesforce AP-205& G RBERBIC —ETCEKTEES. B2, bLrroLFER
Pvay 2o TWwWET,

Fast2testR W 4 RO 72 AP-205BEE B MEE VL 5. Dol RV HERGEL L TE L #EAL T
WhlThiEzn A,

o AP-205HAGERFIES [ AP-205H BEHIH () AP-20552 Bixt SRAEEHEE () [ www.xhs1991.com]& AL T»
AP-205 «%#1#EL . BRTX vy —FL TL & WAP-205%E HiEE

o AP-205MIREMERL [ AP-2055R BRI RE (1 AP-205RE &L (1> AP-205 <2 BBl THX v > o — <
www.goshkencom”™” = 7" 44 & NJ73 % 72 1F AP-2055 B A a5t 5’8

o RHGABOEM T IL-FdhE & AP-205Z BB ABR-FAK L AP-205K8 7> g —F (1 7 274 { b=
jp-fast2test.com [1[1[1% 5> AP-205 <# B » THEL . BRI TKX 7> o —FL TL 28 WAP-205&#& R E
L7

o [SHEI & AP-20552 BR i A B - B O YA T VE- A R & AP-205K 7 > o — [ &= AP-205 LIfEE
7 7 4 v id> www.goshiken.com <1 T # R AP-205 % &8 k)

o AP-205:REBRIZ [ AP-2055Z Bixt SRR a4 [ AP-205:A B (] ““jp.fast2test.com ™l « » AP-205 [1% f
BTeXxy>yo—Fd30U8ELY A T AP-205Z B RESE

o Salesforce AP-205R BB D¥EM # T HIEMEEHEE L 2 11 (AP-205) # BRI TCX V> m—F]
www.goshiken.com | CHE 3 2 72 1J AP- 2058 = > ¥ >

o AP-205:RBRDMEM VL | ~NA /SR L — b DAP-205% B & # sl | %2R % Consumer Goods Cloud: Trade
Promotion Management Accredited ProfessionalX’ 7 > 1 — F [ = www.jptestking.com«T ( AP-205) ##ZEL
T, BRCHBECK Yy 0— FTE& & TAP- 205250 SRR

o AP-205EAMTRABR [ AP-2055R B E [ AP-205#3 = > ¥ > (14 A | = www.goshiken.com LT (
AP-205) FEHE %KX v > o — FAP-205% % HEE

o RHGABR DM T - i E & AP-205Z BB M B - R A ) 2 AP-205K 7 > v — I [ ¢/ www.passtest.jp
WV ICBEIL. AP-205 1EBEL T BHTL Yy o— FHRELREBER £ R L & 3 AP-205H B

o AP-205H AZESREIELE (1 AP-205:RBR N A [ AP-205:ABAHEE (1 4 1 b [ www.goshiken.com [1T (] AP-
205 & % & 7 >~ 0 — F AP-205% Bt sSRAg RN 4

o AP-205% R E B [ AP-205% 8 BIERE | AP-205H BEHFH (1 4 3 < 20 www.xhs1991.com (1261 C»
AP-205 4% HZRL T, B TK 7> o —FL TLESLAP-205MHE H 1

¢ solymaracademy.com, www.stes.tyc.edu.tw, blacksoldierflyfarming.co.za, www.stes.tyc.edu.tw, www.stes.tyc.edu.tw,
www.stes.tyc.edu.tw, www.stes.tyc.edu.tw, www.stes.tyc.edu.tw, www.stes.tyc.edu.tw, forcc.mywpsite.org, Disposable
vapes

20264E Fast2testD B #H AP-205 PDFX > 7° 8 & FAP-205:A B = > ¥ > O SR 3L45: httpsv/drive.google.com/open?
id=1RLt7vZX7DGOMedbQOWKIEINGObgdE3bz


https://www.xhs1991.com/AP-205.html
https://jp.fast2test.com/AP-205-premium-file.html
https://www.shikenpass.com/AP-205-shiken.html
https://jp.fast2test.com/AP-205-premium-file.html
https://www.xhs1991.com/AP-205.html
https://www.pdc.edu/?URL=https%253a%252f%252fjp.fast2test.com%252fAP-205-premium-file.html
https://jp.fast2test.com/AP-205-premium-file.html
https://www.northwestu.edu/?URL=https%253a%252f%252fjp.fast2test.com%252fAP-205-premium-file.html
https://jp.fast2test.com/AP-205-premium-file.html
https://bbs.pku.edu.cn/v2/jump-to.php?url=https%253a%252f%252fjp.fast2test.com%252fAP-205-premium-file.html
https://www.jptestking.com/AP-205-exam.html
https://amazingcabinetry.com/?s=AP-205%25e6%258a%2580%25e8%25a1%2593%25e8%25a9%25a6%25e9%25a8%2593%20%25f0%259f%2593%25b6%20AP-205%25e8%25a9%25a6%25e9%25a8%2593%25e6%25a6%2582%25e8%25a6%2581%20%25f0%259f%25a6%2599%20AP-205%25e6%25a8%25a1%25e8%25a9%25a6%25e3%2582%25a8%25e3%2583%25b3%25e3%2582%25b8%25e3%2583%25b3%20%25f0%259f%258f%2591%20%25e3%2582%25b5%25e3%2582%25a4%25e3%2583%2588%25e2%259e%25a1%20www.goshiken.com%20%25ef%25b8%258f%25e2%25ac%2585%25ef%25b8%258f%25e3%2581%25a7%25ef%25bc%2588%20AP-205%20%25ef%25bc%2589%25e5%2595%258f%25e9%25a1%258c%25e9%259b%2586%25e3%2582%2592%25e3%2583%2580%25e3%2582%25a6%25e3%2583%25b3%25e3%2583%25ad%25e3%2583%25bc%25e3%2583%2589AP-205%25e5%25ad%25a6%25e7%25bf%2592%25e9%2596%25a2%25e9%2580%25a3%25e9%25a1%258c
https://www.passtest.jp/AP-205-mondaishuu.html
https://ekho.am/?s=AP-205%25e6%2597%25a5%25e6%259c%25ac%25e8%25aa%259e%25e7%2589%2588%25e5%2595%258f%25e9%25a1%258c%25e9%259b%2586%20%25f0%259f%2591%259e%20AP-205%25e8%25a9%25a6%25e9%25a8%2593%25e5%2586%2585%25e5%25ae%25b9%20%25f0%259f%258c%25af%20AP-205%25e8%25a9%25a6%25e9%25a8%2593%25e6%25a6%2582%25e8%25a6%2581%20%25f0%259f%25a5%259e%20%25e3%2582%25b5%25e3%2582%25a4%25e3%2583%2588%25e2%25ae%2586%20www.goshiken.com%20%25e2%25ae%2584%25e3%2581%25a7%25e2%25ae%2586%20AP-205%20%25e2%25ae%2584%25e5%2595%258f%25e9%25a1%258c%25e9%259b%2586%25e3%2582%2592%25e3%2583%2580%25e3%2582%25a6%25e3%2583%25b3%25e3%2583%25ad%25e3%2583%25bc%25e3%2583%2589AP-205%25e5%258f%2597%25e9%25a8%2593%25e5%25af%25be%25e7%25ad%2596%25e8%25a7%25a3%25e8%25aa%25ac%25e9%259b%2586
https://www.xhs1991.com/AP-205.html
https://solymaracademy.com/profile/zachary769
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3894808
https://blacksoldierflyfarming.co.za/profile/jamesne949
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3788530
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3895392
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3894618
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3896435
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3894689
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3895436
https://forcc.mywpsite.org/profile/dangray648
https://frvape.com
https://drive.google.com/open?id=1RLt7vZX7DG0MedbQ0wKiEfNG0bgdE3bz

