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HPH #44

Note: This question is part of a series of questions that present the same scenario. Each question in the series contains a unique
solution. Determine whether the solution meets the stated goals. Some question sets might have more than one correct solution, while
others might not have a correct solution.

After you answer a question in this section, you will NOT be able to return to it. As a result, these questions will not appear in the
review screen.

You configure forecasts for a clothing manufacturer.

A salesperson updates an opportunity and wants to refresh the forecast

You need to show the salesperson how to refresh the forecast.

Solution: Update the Opportunity Forecast Category Mapping process.

Does this meet the goal?

o A. Yes
e B.No

IEf#: B
R e«

Correct:

* Recalculate the forecast

Incorrect:

* Recalculate the opportunity.

* Update the Opportunity Forecast Category Mapping process.

Open the Opportunity Forecast Category Mapping Process workflow. You can customize or deactivate the workflow according to
your organization's requirernents.

Note:

Exanmple of forecast recalculation methods

Let's understand the different methods with an example. Consider a scenario where you have a forecast with 4 quarterly periods and
an annual period. Assume that you're currently in Q4. The following table shows when and how the forecast data is updated for
different scenarios and periods.

Dynamics 365 Sales, Recalculate forecasts manually


https://jp.fast2test.com/MB-280-premium-file.html

You want the forecast data to be up-to-date to make informed decisions. Forecast data is automatically recalculated at regular
intervals. However, you can trigger a manual recalculation when you want to recalculate the forecast data immediately. You can also
trigger a manual recalculation for past and future periods as they aren't automatically recalculated.

Recalculate and refresh forecast data manually

1. Open the forecast. Verify the Last updated timestamp on the command bar to know when the forecast was last recalculated
successflly.

2. Select Recalculate data.

A notification appears at the top of the screen, confirming the recalculation. Recalculation happens in the background, and you can
continue to work while recalculation is in progress.

3. After the application recalculates the forecast data, a notification appears to refresh the data. On the notification, select Refresh
page.

Reference:

httpsy/lear.microsoft.com/en-us/dynamics365/sales/keep- forecast-data-up-to-date
httpsy/learn.microsoft.com/en-us/dynamics365/sales/forecast-recalculation-methods
https:/lear.microsoft.com/en-us/dynamics365/sales/configure- forecast

B #45

An entertainment company is using Dynamics 365 Sales.

Ticket sales are tracked using opportunities and goals. Managers require total sales per salesperson to be available prior to their
monthly check-in meetings. The running total of ticket sales must NOT be available prior to the monthly meeting.

You need to make the appropriate change to the system to ensure that statistics are correct in time for each of these monthly
meetings.

‘What should you do?

A. In the Goals Settings section of App Settings, select Rollup recurrence.
B. Create a workflow for the Goals table.

C. In the Goals section of App Settings, select Actuals.

D. In the Business Management section of Settings, configure Goal Metrics.

M
R

: A

B #46

You are implementing Dynamics 365 Customer Insights - Data as the company's Customer Data Platform. You set up the data
sources and start the unification process. You need to identify the primary table within the Matching conditions page.

Which two criteria should you use to determine the primary table? Each correct answer presents a complete solution. Choose two.
NOTE: Each correct selection is worth one point.

A. Choose the table that has several attributes in common with other tables.

B. Choose the table that has the most related tables.

C. Choose the table with the most complete and reliable profile data about your customers.
D. Choose the Dynamics 365 contact\ab\e when this is available as the data source.

IEf#: C. D

AR

‘When determining the primary table in Customer Insights during the unification process, the goal is to choose the table that provides
the most robust and accurate customer profile information.

Criterion A is crucial because having complete and reliable customer profile data ensures that the unified profile is accurate and
comprehensive.

Criterion C is recommended by Microsoft when using Dynamics 365 data, as the contact table often serves as the primary source of
customer nformation within the Dynamics 365 ecosystem

While tables with many related tables or common attributes with other tables may provide supplementary information, they do not
necessarily constitute the primary source for reliable customer data.

B #47
You are a marketing automation consultant.
Your customer wants to understand the benefits of using the query assist feature in Dynamics



365 Customrer Insights - Journeys.
‘Why might your customer want to use this feature?

¢ A Using the natural language feature allows marketers to search Dataverse to retrieve single records using a right-hand pane
on the model-driven app.

¢ B. When looking at a segment created by another user, the natural language feature makes it easier to identify which journeys
the segment is used in.

¢ C. When looking at a marketing journey created by another user, the natural language feature makes it easier to understand
the logic of the journey and decide whether it meets the campaign goals.

¢ D. Using the natural language feature allows marketers to build segments using simple words to specify what audience they
want to target.

IEf#: D

ETE

The query assist feature in Dynamics 365 Customer Insights - Journeys utilizes natural language processing, which enables marketers
to create segments using intuitive language. This allows users to specify their targeting criteria in a more user-friendly way, making it
easier for those without extensive technical skills to define and build audience segments effectively.

H #48

Youare a Dynamics 365 Sales consultant for a food service company. The company caters meals for client companies.
The company wants to set up a product bundle so that the sales staff does not forget items when they create an opportunity.
The lunch bundle is created at $200.00. It will include the following,

Youneed to explain how the sales staff should manage the product bundle in the opportunity. What should they do for each
scenario? To answer, select the appropriate options in the answer area. NOTE: Each correct selection is worth one point.

L2

Explanation:

* Determine the Price of the Product Bundle: Use the lunch bundle price

* Since the lunch bundle is predefined at $200.00, the price for the bundle should be set using the lunch bundle price. This ensures
that any associated products (Sandwich, Napkins, and Soda) are automatically included i this price, simplifying the process for the
sales staff.

Reference: Microsoft Documentation - Product Bundles and Pricing

Increase the Number of Sodas at No Additional Charge: Increase the quantity of sodas in the line item To add sodas without
impacting the price, sales staff can simply increase the quantity of sodas in the Iine item. This approach allows flexibility within the
bundle without altering the overall bundle cost, which remains fixed.

Reference: Microsoft Documentation - Manage Product Bundle Components

Increase the Number of Sandwiches and Charge the Price List Price for Each Additional Sandwich: Add another line item for
sandwiches with the default price To charge extra for additional sandwiches, the staff should add another line item for sandwiches.
This line tem would use the default price from the price list, ensuring that any additional sandwiches beyond the initial bundle are
charged accordingly.

This allows the base bundle to remain consistent while additional iterrs are billed separately based on the standard price list.
Reference: Microsoft Documentation - Working with Product Prices in Opportunities By following these guidelines, the sales staff
can effectively manage the product bundle within opportunities, maintaining pricing consistency while allowing flexibility for additional
iters as required by the client.
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