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As a top selling product in the market, our Marketing-Cloud-Intelligence study guide has many fans. They are keen to try our newest
version products even if they have passed the Marketing-Cloud-Intelligence exam. They never give up learning new things. Every
time they try our new version of the Marketing-Cloud- Intelligence Real Exam, they will write down their feelings and guidance. Also,
they will exchange ideas with other customers. And in such a way, we can develop our Marketing-Cloud- Intelligence practice engine
to the best according to their requirements.

After years of hard work, our Marketing-Cloud-Intelligence guide training can take the leading position in the market. Our highly
efficient operating system for learning materials has won the praise of many customers. If you are determined to purchase our
Marketing-Cloud- Intelligence study tool, we can assure you that you can receive an email from our efficient system within 5 to 10
minutes after your payment, which means that you do not need to wait a long time to experience our learning materials. Then you can
start learning our Marketing-Cloud-Intelligence Exam Questions in preparation for the exam.

>> Exam Marketing-Cloud-Intelligence Material <<

New Marketing-Cloud-Intelligence Exam Testking - Marketing-Cloud-
Intelligence Test Questions

The Marketing Cloud Intelligence Accredited Professional Exam (Marketing-Cloud- Intelligence) practice questions are designed by
experienced and qualified Marketing Cloud Intelligence Accredited Professional Exam (Marketing-Cloud- Intelligence) exam
trainers. They have the expertise, knowledge, and experience to design and maintain the top standard of Marketing Cloud
Intelligence Accredited Professional Exam (Marketing-Cloud-Intelligence) exam dumps. So rest assured that with the Marketing
Cloud Intelligence Accredited Professional Exam (Marketing-Cloud- Intelligence) exam real questions you can not only ace your
Marketing Cloud Intelligence Accredited Professional Exam (Marketing-Cloud- Intelligence) exam dumps preparation but also get
deep nsight knowledge about Salesforce Marketing-Cloud- Intelligence exam topics. So download Marketing Cloud Intelligence
Accredited Professional Exam (Marketing-Cloud-Intelligence) exam questions now and start this journey.

Salesforce Marketing-Cloud-Intelligence Exam Syllabus Topics:
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Topic 1

Design Feasibility: This area evaluates the ability to identify valid and invalid solutions from solution design
diagrams, ensuring effective and scalable platform designs.

Topic 2

CRM: This topic tests knowledge of CRM properties and their behavior within Marketing Cloud
Intelligence. This knowledge is crucial for syncing customer relationship data with marketing campaigns.

Topic 3

Data Fusion: This topic focuses on the use cases and properties of Data Fusion, equipping marketing
professionals to merge datasets effectively for comprehensive marketing insights.

Topic 4

Data Integration Code Ability: This section evaluates proficiency with common Marketing Cloud
Intelligence finctions, enabling Salesforce marketing professionals to integrate diverse data sources
effectively for comprehensive marketing intelligence.

Topic 5

Overarching Entities: Salesforce marketing professionals will deepen their understanding of overarching
entities, their use cases, and application, crucial for strategic data organization and analysis.

Topic 6

Data Update Permissions: This area tests knowledge of permissions and settings related to data updates. It
ncludes understanding parent-child setups and managing the "Source of Truth" for data accuracy.

Topic 7

Calculated Dimensions & Measurements: This section measures skills in using calculated objects,
recognizing aggregation types, and employing these tools for tailored marketing analytics.

Topic 8

Vlookup: This section evaluates proficiency of marketing professionals in Vlookup statements and their
properties, ensuring accurate data referencing and streamlined data manipulation for marketing intelligence
tasks.

Topic 9

Mapping: Marketing professionals will focus on Marketing Cloud Intelligence ingestion capabilities,
assessing knowledge of data mapping processes and outcomes critical to efficient data organization.

Topic 10

Harmonization Best Practices: Salesforce marketing professionals will analyze harmonization methods,
properties, and their advantages and disadvantages, enhancing skills for optimizing data consistency across
platforms.

Topic 11

General Functionalities: In this topic, Salesforce marketing professionals will explore core functionalities of
Marketing Cloud Intelligence. It measures understanding of platform features critical to data-driven
marketing strategies and insights.

Topic 12

Data Model: In this domain, marketing professionals will explore data model entities, their relationships,
and attributes within Marketing Cloud Intelligence.

Salesforce Marketing Cloud Intelligence Accredited Professional Exam
Sample Questions (Q41-Q46):

NEW QUESTION # 41
Your client would like to create a new harmonization field - Exam Topic.
The below table represents the harmonization logic firom each source.
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As can be seen from the table there are in fact two fields that hold a certain connection: Exam ID and Exam Topic. The connection
indicates that where an Exam ID is found -a single Exam Topic value is associated with it.

The Client has a requirement to be able to view measurements from all data sources sliced by Exam Topic values as seen in the
following example:
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‘Which harmonization feature should an Implementation engineer use to meet the client's requirement?

A. Custom Classification
B. Transformers

C. Fusion

D. Calculated dimensions
E. Parent Chile

Answer: A

Explanation:

To meet the client's requirement of slicing measurements by 'Exam Topic' values, an Implementation Engineer should use Custom
Classification. This feature allows different Exam IDs to be classified into their respective Exam Topics, ensuring that data fromall
sources can be accurately harmonized and analyzed based on these topics.

NEW QUESTION # 42
A client's data consists of three data streams as follows:
Data Stream A:



Site Key

'Sk C2

K2

A. Inherit Attributes and Hierarchies

B. Update Attributes and Hierarchies

C. Update Attributes

D. It doesn't matter. As long as Data stream A is set as a Parent', the rest of the Data Updates Permissions are irrelevant.

Answer: A

Explanation:

For the client's data consisting of three data streans, setting Data Stream A as the Parent allows for inheriting attributes and
hierarchies from it to the child data streams. This ensures consistency across the data streams, making it possible to analyze the data
collectively, using the structure and attributes defined in the Parent data stream.

NEW QUESTION # 43

A client would like to integrate the following two sources:

Google Campaign Manager:

Day Media Buy Key Media Buy Name Campaign Key Sité ey = Creative Name  Impressions

02/02/2021 MBK1 Namel CGmp A “Slte A CreativeAA
02/02/2021 MBKL Namel Cirip A SiteA  Creativebd 2
02/02/2021 MBK2 Namel _ Camp B Site B r:&xnmu 1
02/02/2021 MBK3 Nirhe) Camp C site C (. Wreativead

Day Media Buy Key

02/02/2021 MBK1
02/02/2021 MBK2
02/02/2021 MBK3

After configuring a Parent-Child relationship between the files, which query should an implementation engineer run in order to QA
the setup?

A. Media Buy Type, Analyzed Impressions

B. Media Buy Type, Media Buy Name, Impressions, Analyzed Impressions
C. Media Buy Name, Impressions

D. Creative Name, Impressions, Analyzed Impressions

Answer: B

Explanation:

To QA the Parent-Child relationship setup between Google Campaign Manager and IAS data sources, it is essential to query fields
that are common to both sources and that are relevant to the relationship. "Media Buy Type' and "Media Buy Name' are common
identifiers between the two datasets. 'Tmpressions' from the Google Campaign Manager and 'Analyzed Impressions' from the IAS



data are the metrics that should be compared to ensure they match or correlate as expected due to the Parent-Child relationship.
The QA process involves checking that the data is correctly aligned and that the metrics from the parent source (Google Campaign
Manager) are properly related to the metrics from the child source (IAS). References: Salesforce Marketing Cloud Intelligence
documentation on data integration, Parent-Child relationships, and QA procedures for data setup.

NEW QUESTION # 44
An implementation engineer is requested to create the harmonization field - Magician This field should come from multiple Twitter
Ads data streans, and should follow the below logic:

Extract [Campalgiihame’
Sth posilion

If extractedvalue is not
‘Messi’

Or

‘Ronaldo’

Extract ‘Media Buy Name’
3rd position

Using the Harmonization Center, the engineer created a single Pattern for Campaign Name. What other action should the engineer
take to meetthe requirements?

e A Create a second Pattern for Media Buy Name

e B. Create a second Pattern for Media Buy Name and apply two Classification Rules (one for 'Messi' and another for
Ronaldo') for the final Harmonized Dimension.

e (. Create a second Pattern for Media Buy Name and apply a Classification Rule (with the two values) for the final
Harmonized Dimension

e D. Create a second Pattern for Media Buy Name and add a validation list (with the two values) for the final Harmonized
Dimension.

Answer: B

Explanation:

For the field 'Magician', the engineer is required to follow a logic that extracts a value from'Campaign Name' and checks against a
validation list for specific values (‘Messi' or 'Ronaldo'). If those values are not found, it should instead extract from "Media Buy
Name'. To accomplish this, the engineer should:

* Use the created Pattern for 'Campaign Name'.

* Create a second Pattern for '"Media Buy Nane' to capture the fallback values.

* Apply two Classification Rules to the Harmonized Dimension: one for the value "Messi' and another for

'Ronaldo’. This is to check the extracted 'Campaign Name' against these specific values.

These steps ensure that the 'Magician' field will be populated with the correct values from the respective data streams following the
specified logic.

NEW QUESTION # 45
Which two statements are correct regarding the Parent-Child configuration?

A. Parent-Child allows sharing both dimensions and measurements

B. Parent-Child links different tables based on shared key values

C. Parent-Child configurations can cause performances issues

D. A Parent-Child cannot be configured between an Ads data stream type and a Conversion Tag one.

Answer: B,C

Explanation:

Parent-Child configurations in Marketing Cloud Intelligence are used to link different data tables based on shared key values,
allowing for the relational organization of data across variousstrears. While this setup enhances data analysis and reporting by
maintaining logical relationships between parent and child tables, it can also infroduce performance issues. The complexity increases
with the number of relationships and the volume of data, potentially slowing down query processing and data manipulation.
Additionally, Parent-Child configurations facilitate the sharing of dimensions and measurements across linked tables, enhancing the
data's usability without duplicating it.



NEW QUESTION # 46

One of the advantages of our Marketing-Cloud-Intelligence study material is that it has various versions. There are includes PDF,
APP and Practice exam software. Every version has their feature. Marketing-Cloud-Intelligence PDF can download as a document
in your smart devices and lug it along with you, it makes your Marketing-Cloud-Intelligence prepare more convenient. Marketing-
Cloud-Intelligence App is unlimited use of equipment, support for any electronic device, but also support offline use, while the
Practice exam software creates is like an actual test environment for your Marketing-Cloud- Intelligence Certification Exam. The
software also sets up time and mock examination functions. You can set a timer for simulation tests to help you conmplete our
Marketing-Cloud- Intelligence Practice in an effective time, which will help you adjust the speed and vigilance in real exams.
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