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Salesforce Marketing-Cloud-Intelligence Exam Syllabus Topics:

Topic Details

¢ Vlookup: This section evaluates proficiency of marketing professionals in Viookup statements and their
properties, ensuring accurate data referencing and streamlined data manipulation for marketing intelligence
tasks.

Topic 1

¢ Harmonization Center (Patterns

¢ Data Classification

Topic 2 ¢ Validation): Salesforce marketing professionals will learn about the Harmonization Center’s capabilities,
including classification rules, validation lists, patterns, and harmonized dimensions to ensure data reliability.

¢ Data Model: In this domain, marketing professionals will explore data model entities, their relationships,
Topic 3 and attributes within Marketing Cloud Intelligence.

¢ Data Update Permissions: This area tests knowledge of permissions and settings related to data updates. It
Topic 4 includes understanding parent-child setups and managing the "Source of Truth" for data accuracy.

e Harmonization Best Practices: Salesforce marketing professionals will analyze harmonization methods,
properties, and their advantages and disadvantages, enhancing skills for optimizing data consistency across

Topic 5
op platforns.
¢ Calculated Dimensions & Measurements: This section measures skills in using calculated objects,
Topic 6 recognizing aggregation types, and employing these tools for tailored marketing analytics.
¢ Design Feasbility: This area evaluates the ability to identify valid and invalid solutions from solution design
Topic 7 diagrams, ensuring effective and scalable platform designs.

¢ Overarching Entities: Salesforce marketing professionals will deepen their understanding of overarching
Topic 8 entities, their use cases, and application, crucial for strategic data organization and analysis.
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¢ General Functionalities: In this topic, Salesforce marketing professionals will explore core functionalities of
Topic 9 Marketing Cloud Intelligence. It measures understanding of platform features critical to data-driven
marketing strategies and insights.
¢ Data Fusion: This topic focuses on the use cases and properties of Data Fusion, equipping marketing
Topic 10 professionals to merge datasets effectively for comprehensive marketing insights.
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Our experts have carefully researched each part of the test syllabus of the Marketing-Cloud-Intelligence guide materials. Then they
compile new questions and answers of the study materials according to the new knowledge parts. At last, they reorganize the
Marketing-Cloud-Intelligence learning questions and issue the new version of the study materials. Once the newest test syllabus of
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Salesforce Marketing Cloud Intelligence Accredited Professional Exam
Sample Questions (Q26-Q31):

NEW QUESTION # 26

A technical architect is provided with the logic and Opportunity file shown below:

The opportunity status logic is as follows:

For the opportunity stages "Interest", "Confirmed Interest" and "Registered", the status should be "Open'.

For the opportunity stage "Closed", the opportunity status should be closed Otherwise, return null for the opportunity status.

Oppportunity File

Opportunity Key Opportunity Stage
06-Jan 123AA01 Interest
06-Jan 123AA02 Interest
06-Jan 123AA03 Interest
08-Jan 123AA01 Confirmed Interest
0S-Jan 123AA02 Confirmed Interest
10-Jan 123AA01 Registered
10-an  CO1237A0P Registered
14-Jan 123AA0G2 Rejected
14-Jan 123AA01 Closed

Given the above file and logic and assume that the file is mapped in the OPPORTUNITIES Data Stream type with the following
mapping;

"Day" - "Created Date"

"Opportunity Key" + Opportunity Key

"Opportunity Stage" - Opportunity Stage
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A pivot table was created to present the count of opportunities in each stage. The pivot table is filtered on Jan 11th. What is the
number of 'opportunities in the Confirmed Interest stage?

A0
B. 1
C.2
D.3

Answer: D

Explanation:

pivot table is filttered on January 11th, we refer to the Opportunity file and see that there are no records for January 11th. Thus, there
would be zero opportunities in the Confirmed Interest stage on that date. The Salesforce Marketing Cloud Intelligence's pivot table
feature allows for the display of counts of entities based on the filtered criteria, which in this scenario would show zero since no
records exist for the filtered date. Reference: Salesforce Marketing Cloud Intelligence documentation on pivot table fnctionalities.

NEW QUESTION # 27
Source 3:

Day Proguct
01/01/2021 Abi

01/01/2021 Loni
01/01/2021 . Kobak
01/01/2021 " Mulop

Via the harmonization Center, the Client has created Patterns and applied a classification rule using source 2.
While performing QA, you have spotted that the final value of clicks for Product Group Ais 10, where it should've been i5.

Product Group Sign ups

A 30

How can an implementation engineer fix this discrepancy?

¢ A Toggle the 'Structure Compliant' OFF.
¢ B. Upload both source 1 and 3 to the same data stream type in order to be able to generate Patterns from them
e (. Uncheck the "Case Sensitive" checkbox in the data classification
e D. Leave the "Case Sensitive" checkbox in the data classification unchecked
Answer: C
Explanation:
Case Sensitivity Issue:

The discrepancy in the "Clicks" value for Product Group A (10 instead of 15) likely arises from a mismatch caused by case
sensitivity in the classification rules. If some data entries use different capitalization (e.g., "Product Group A" vs. "product group a"),
the system might treat them as distinct entries, leading to incorrect aggregations.

Solution:

By unchecking the "Case Sensitive" checkbox, the harmonization process will treat entries with different capitalization as the same
value. This ensures consistent classification and resolves discrepancies in aggregated metrics like "Clicks."

NEW QUESTION # 28
A client's data consists of three data streams as follows:
Data Stream A:



Day Media Buy Key  Media Buy Name Campaign Key
01-Apr-20 MBK 1 1E 5] Ul K 3
01-Apr-20 MBK 2 MBN A 2 K a

Data Stream B:

Day Campaign Key Creative Kay
01-Apr-20 cx_1 CATE_B_1
01-Apr-20 K _2 CRTK_B_2

Data Stream C:

Day Media Buy Key Site Key
01-Apr-20 MEK_1 SK_C_1
01-Apr-20 MBK_2 SK_C_2
01-Apr-20 MBK_S SK_C 2

The data streams should be linked together through a parent-child relationship.

Out of'the three data streams, Data Stream C is considered the source of truth for both the dimensions and measurements.

The client would like to have a "Site Revenue" measurement.

This measurement should return the highest revenue value per Site, for exanple:

For Site Key 'SK_C 2!, the "Site Revenue" should be $7.00.

When aggregated by date, the "Site Revenue" measurement should return the total sum of the results of all sites.

For exanple:

For the date 1 Apr 2020, "Site Revenue" should be $11.00 (sum of Site Revenue for Site Keys 'SK_C 1' ($4.00) and 'SK_C 2'
($7.00))

5 SITE KEVENUE £ | DITE Key UM ISITe HEvenue
FINAL 2 MAX]

Option3 - Site Revenue 3 | Site Key SUM [Revenue]

The client adjusted | Site Revenue & | Site Key sSuM [Revenue]

the mapping of

Data Stream C and
Option & | changed the

Aggregation

Function of

Revenue to MAX

‘Which options will yield the desired result;

A. Option#1 & Option#4
B. Option#1 & Option #3
C. Option #2 & Option #3
D. Option #2 & Option #4

Answer: D

Explanation:

Option #2: It suggests using the 'SUM' function to aggregate the 'Site Revenue' for each 'Site Key'. This is necessary to ensure that
when aggregated by date, 'Site Revenue' should return the total sum of the highest revenue for all sites.

Option #4: It indicates changing the Aggregation Function of Revenue to 'MAX' within Data Stream C.

This ensures that for a given 'Site Key', the highest revenue value is selected, which is correct for individual site revenue
determination.

Comnbining Option #2 and Option #4 will provide the desired result:

For an individual 'Site Key', it will give the highest revenue (using MAX aggregation in Option #4).

When aggregating by date across all 'Site Key's, it will sum the highest revenues (using the SUM function in Option #2).

NEW QUESTION # 29
A client's data consists of three data streams as follows:
Data Stream A:



A. Update Attributes

B. Update Attributes and Hierarchies

C. Inherit Attributes and Hierarchies

D. It doesn't matter. As long as Data stream A is set as a Parent', the rest of the Data Updates Permissions are irrelevant.

Answer: C

Explanation:

For the client's data consisting of three data streans, setting Data Stream A as the Parent allows for inheriting attributes and
hierarchies from it to the child data streams. This ensures consistency across the data streams, making it possible to analyze the data
collectively, using the structure and attributes defined in the Parent data stream.

NEW QUESTION # 30
An implementation engineer is requested to create the harmonization field - Magician This field should come from muiltiple Twitter
Ads data streams, and should follow the below logic:

Extract ‘Campaign Name'

5th position

If extracted value is not

_Messi’

~ ‘Ronalge:*

Extract ‘Media Buy Name’

3rd position
Using the Harmonization Center, the engineer created a single Pattern for Campaign Name. What other action should the engineer
take to meetthe requirements?

e A. Create a second Pattern for Media Buy Name and apply two Classification Rules (one for 'Messi' and another for
Ronaldo") for the final Harmonized Dimension.

e B. Create a second Pattern for Media Buy Name and apply a Classification Rule (with the two values) for the final
Harmonized Dimension

e C. Create a second Pattern for Media Buy Name and add a validation list (with the two values) for the final Harmonized
Dimension.

e D. Create a second Pattern for Media Buy Name

Answer: A

Explanation:

For the field 'Magician!, the engineer is required to follow a logic that extracts a value from'Campaign Name' and checks against a
validation list for specific values ('"Messi' or 'Ronaldo'). If those values are not found, it should instead extract fiom 'Media Buy
Name'. To acconplish this, the engineer should:



* Use the created Pattern for 'Campaign Name'.

* Create a second Pattern for '"Media Buy Nane' to capture the fallback values.

* Apply two Classification Rules to the Harmonized Dimension: one for the value Messi' and another for

'Ronaldo’. This is to check the extracted 'Campaign Name' against these specific values.

These steps ensure that the 'Magician' field will be populated with the correct values from the respective data streams following the
specified logic.

NEW QUESTION # 31
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