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B #59

A Loyalty Program Manager has proposed a new promotion with the following redemption requirements on their non-qualifying
points for the two respective tiers.

* for Gold-tier members, a single non-qualifying point is equal to $2 if the total purchase value is $200 or more.

* for Gold-tier members, a single non-qualifying point is equal to $1 if the total purchase value is less than $200.

* for Gold-tier members, a single non-qualifying point is equal to $1, irrespective of the total value of the purchase.

Considering the above requirements, which three redemption rule options should be selected for the proposed promotion?

A. "Blue" tier member with any transaction amount, then "Outcome": non-qualifying point deduction = transaction amount.

B. "Gold" tier member with the transaction amount is >= $200, then "Outcome": tier-qualifying mutltiplier =2

C. "Gold" tier member with the transaction amount is >= $200, then "Outcome": non-qualifying point deduction = transaction
amount.

D. "Blue" tier member with any transaction amount is <= $200, then "Outcome"; non-qualifying point deduction = transaction
amount.

E. "Gold" tier member with the transaction amount is >= $200, then "Outcome": non-qualifying point deduction = transaction
amount / 2.

Ef#: A. C. E

B #60

A sports clothing and accessories retailer is setting up a new Loyalty program. The company wants an effective way to create
urgency in its Loyalty program members to return to purchase and redeem their points within a specified period. The entire points
balance expires if a member’s last activity, including any purchase or points redemption, reaches 18 months.

What steps should a Loyalty Consultant follow to meet the retailer's requirement when implementing the new Loyalty program?

A. Set up a Non-Qualifying Points currency, apply the expiration model 'Activity Model
B. Set up a Qualifying Points currency and apply the expiration model 'Activity Model

C. Set up a Qualifying Points currency and apply the expiration model 'Fixed Model

D. Set up a Non-Qualifying Points currency and apply the expiration model 'Fixed Model

EfE: A

R

To create urgency for Loyalty program members to return and redeem their points within a specified period, where the entire points
balance expires if a member's last activity reaches 18 months, the Loyalty Consultant should:

Set up a Non-Qualifying Points currency, apply the expiration model ' Activity Model' (C): This setup allows for the expiration of
Non-Qualifying Points based on member activity, specifically if there is no purchase or points redemption activity within an 18-month
period. The Activity Model is used to track the last activity date and trigger expiration based on this mnactivity period.

Setting up a Non-Qualifying Points currency with a 'Fixed Model' expiration (option A), a Qualifying Points currency with either
'Activity Model (option B) or 'Fixed Model expiration (option D), would not meet the retailer's requirement for creating urgency
based on the last activity.

Salesforce documentation on Loyalty Management would provide guidance on configuring expiration models for loyalty currencies,
ensuring that program objectives, such as encouraging regular member engagement, are achieved.

R #6l1
‘Which two actions should an Administrator execute when a tier is changed manually?

e A. Process Member Benefit Action


https://www.xhs1991.com/Salesforce-Loyalty-Management.html

¢ B. Process Transaction Journals batch job
e C. Assign Member Tier Benefits Action
¢ D. Create a scheduled job to perform tier change.

Eﬁ: A\ C

R -

When a tier is changed manually in Salesforce Loyalty Management, an Administrator should execute the following two actions:
Process Member Benefit Action (A): This action ensures that any benefits associated with the new tier are correctly processed and
applied to the member. It's essential for maintaining the integrity of the loyalty program and ensuring members receive the
appropriate benefits for their new tier.

Assign Member Tier Benefits Action (C): This action assigns the benefits specific to the newly assigned tier to the member. It's
crucial for updating the member's benefits to align with their new tier status, ensuring they receive all entitlements associated with their
new level.

Creating a scheduled job to perform the tier change (option B) and processing Transaction Journals batch job (option D) are not
directly related to the manual tier change process. The focus should be on ensuring that member benefits are correctly assigned and
processed in response to the tier change.

Salesforce documentation on Loyalty Management would provide detailed guidelines on managing tier changes, including the actions
required to ensure member benefits are correctly updated.

H #62
What is a business use case for integrating Marketing Cloud Personalization with Loyalty Management?

¢ A. To enable the purchasing of products and take payment.

¢ B. To create unified profile from multiple source of truth and build a golden record.
e C. To be able to send personalized marketing enmils in batches.

¢ D. To offer promotions in real-time to customers.

Ef#: D

fEL:

Integrating Marketing Cloud Personalization with Loyalty Management serves the crucial business use case of offering real-time
promotions to customers. This integration allows for the dynamic presentation of personalized offers and promotions to loyalty
members based on their current interactions, preferences, and loyalty status. By leveraging real-time data and personalized content,
businesses can enhance customer engagement, encourage repeat purchases, and foster a deeper connection with their brand,
ultimately driving loyalty program success and customer satisfaction.

E #63

The Loyalty Program Manager at Northern Trail Outfitters (NTO) has defined a new Promotion in Salesforce Loyalty Management.
NTO would like to communicate this new Promotion with its eligible members.

Which two integrated Salesforce applications can facilitate this com

A. Salesforce Cloud Intelligence

B. Salesforce Field Service Lightning
C. Salesforce Customer Data Platform
D. Salesforce Marketing Cloud

EfE: C. D

AR :

To communicate a new Promotion to eligible Loyalty Program members, Northern Trail Outfitters can utilize ntegrated Salesforce
applications such as:

Option C: Salesforce Customer Data Platform (CDP), which allows for the aggregation and management of customer data, enabling
targeted commumnication based on member attributes and behaviors.

Option D: Salesforce Marketing Cloud, which offers robust email marketing and customer engagement tools. By integrating Loyalty
Management data with Marketing Cloud, NTO can create personalized and targeted email campaigns to inform members about new
promotions.
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