
AP-205模擬試験問題集、AP-205日本語版試験解答

2026年JPTestKingの最新AP-205 PDFダンプおよびAP-205試験エンジンの無料共有：https://drive.google.com/open?
id=1zAL95TsVNiz79vlfQ9HLJXSgviKMn7Jm

当社のAP-205認定テストは、技術スキルを向上させ、さらに重要なこととして、厳しい労働環境で明るい未来
のために戦う自信を築くのに役立ちます。当社の専門家は、AP-205学習ツールの開発に多くの時間とエネル
ギーを費やしています。あなたは私たちを信頼し、あなたの将来の発展において私たちをあなたの正直な協力
者にすることができます。参考までに、AP-205試験の利点をいくつかご紹介します。 AP-205試験の質問につい
ては、ウェブ上の次の項目を一目で確認するために時間を割くことをお勧めします。

JPTestKingのSalesforceのAP-205試験トレーニング資料を手に入れたら、あなたは認定試験に合格する鍵を手に入
れるというのに等しいです。この認定は君のもっと輝い職業生涯と未来に大変役に立ちます。それはあなたが
私たちを信じて、JPTestKingを信じて、SalesforceのAP-205試験トレーニング資料を信じることだけです。うちの
学習教材の内容は正確性が高くて、SalesforceのAP-205認定試験に合格する率は１００パッセントになっていま
した。

>> AP-205模擬試験問題集  <<

AP-205日本語版試験解答 & AP-205復習時間

JPTestKingすべての賞賛と高い価値は、AP-205練習エンジンのより高い標準へと導きます。 そのため、試験の
受験者の関心を高く評価するあなたの関心に対して、私たちの労働倫理が強く強調されています。 私たち

https://drive.google.com/open?id=1zAL95TsVNiz79vlfQ9HLJXSgviKMn7Jm
https://www.topexam.jp/AP-205_shiken.html
https://www.mogiexam.com/AP-205-exam.html
https://www.jptestking.com/AP-205-exam.html


Salesforceの実践教材は、Consumer Goods Cloud: Trade Promotion Management Accredited Professional専門知識の本質を
捉えて、あなたを楽に望ましい結果に導きます。 そこで、AP-205学習教材の利点を引き続き参照しましょう。

Salesforce Consumer Goods Cloud: Trade Promotion Management
Accredited Professional 認定 AP-205 試験問題 (Q59-Q64):
質問  # 59 
The Cloud Kicks IT architect has asked a consultant to integrate from the Enterprise Resource Planning (ERP) system to a
Consumer Goods Cloud TPM solution for the downstream processes.
Which key data sources are required? 2

A. Customer Hierarchy, Product Hierarchy, Business Unit Structure, and Gross List Price
B. Customer Hierarchy, Product Hierarchy, Business Unit Structure, and Net List Price
C. Customer Hierarchy, Product Hierarchy, Role Hierarchy, and Gross List Price

正解：B

解説：
A successful TPM implementation relies on synchronizing "Master Data" and "Pricing Data" from the ERP, which serves as the
system of record.
* Master Data:TheCustomer HierarchyandProduct Hierarchymust be mirrored in TPM so that promotions are planned against the
correct entities (e.g., the exact SKU and the exact Bill-To Customer).
* Business Unit Structure:This defines the sales organization (Sales Org) context, ensuring data is siloed and calculated correctly for
different markets or divisions.
* Pricing:The critical differentiator in Option A isNet List Price. In Trade Promotion Management, the calculation waterfall typically
starts with the List Price to determine the "Base Revenue." Depending on the specific industry standard, companies often rely on
theNet List Price(Price after standard trade terms but before promotional discounts) to calculate the financial impact of a tactic. This
price is imported from the ERP to ensure the "Planned Spend" in TPM matches the financial reality of the invoicing system.

質問  # 60 
A client wants to have an extra column to enter a fixed amount in a promotion. The column needs to be added next to the Planned
Fixed Spend calculation. A consultant already created the new key performance indicator (KPI) definition and adjusted the proper
KPI set.
Which additional configuration does the consultant need to do to make the column available on the promotion?

A. Assign the SPC subset to the new KPI definition.
B. Assign the tactic subset to the new KPI definition.
C. Assign the VPC subset to the new KPI definition.

正解：A

解説：
In the TPM User Interface, the Promotion P&L is divided into distinct sections known as "Cards" to organize the massive amount of
data. The two primary cards are the Volume Planning Card (VPC) and the Spend Planning Card (SPC).
* VPC (Volume Planning Card):Contains metrics related to quantities, such as Baseline Volume, Uplift Volume, and Total Volume.
* SPC (Spend Planning Card):Contains financial metrics, such as Fixed Fees, Variable Spend, ROI, and Margins.
The requirement is to add a column for a "fixed amount" next to "Planned Fixed Spend." Since "Fixed Spend" is a financial/monetary
metric, it resides within theSpend Planning Card. Creating the KPI definition is only the first step. To make that KPI visible on the
UI, it must be assigned to the correctKPI Subset. The KPI Subset effectively acts as a filter or a view controller. If you create a
financial KPI but do not assign it to the SPC Subset(Option B), it will exist in the system but will remain invisible to the KAM on the
promotion screen. Option A is incorrect because the VPC is for volume, not spend. Option C is incorrect because "tactic subset"
generally refers to the configuration of the tactic list itself, not the financial grid columns.

質問  # 61 
A client needs to calculate component-level revenue at the tactic level in the Shipment Time frame within the bill of material (BOM)
Component Product of a key performance indicator (KPI).
What should a consultant enable to ensure that the KPI is calculated only for the specified periods?

https://www.passtest.jp/AP-205-exam.html


A. Time Scope as Shipment
B. Object Scope as Promotion Tactic
C. BOM Scope as Component

正解：A

解説：
This question focuses on the precise configuration of KPI Definitions within the Calculation Engine (Processing Services). Every KPI
in TPM (like "Revenue" or "Volume") requires specific instructions on how and when to calculate.
The critical requirement in the prompt is that the calculation must occur in the"Shipment Time frame."In TPM, a promotion typically
has multiple timeframes:
* Placement/In-Store:When the product is on the shelf.
* Shipment:When the product is delivered to the retailer (often weeks earlier).
* Consumption:When the shopper buys it.
If a KPI is configured with the default time scope (often "Promotion" or "Placement"), the engine will calculate revenue based on the
dates the promotion is active in the store. However, financial recognition for the manufacturer usually happens atShipment.
Therefore, to ensure the "Component-level revenue" reflects the financial reality of when goods were shipped, theTime Scopesetting
in the KPI configuration must be explicitly set toShipment.
While "Object Scope" (Option A) and "BOM Scope" (Option C) controlwhatis being calculated (the Tactic or the Component),
they do not control thetemporalaspect. Only theTime Scopedetermines the specific date range (Shipment Start to Shipment End)
used for the data retrieval and calculation logic.

質問  # 62 
A consumer goods manufacturer wants to track spending against trade promotion tactics, but does not want to manage the creation
of fund records or the financial transactions between funds.
What should a consultant advise?

A. The Funds module is optional in TPM so does not need to be implemented. Actual spend can still be compared to that
defined in the Spend Planning card (SPC), but not against the initial or subsequent transactions used to define the available
value of funds. The system will not be able to prevent overspending.
B. Tracking spend requires implementation of the Fund Management module. Initial fund values can be loaded as initial
transactions by dataloading into the appropriate fund records. Subsequent transactions do not need to be managed in the
system. The system can prevent overspending but only in relation to the initial loaded values as subsequent transactions will
not be held within the system.
C. The Funds module is optional in TPM so does not need to be implemented.
Create a single fund per sales org with an initial value representing the total amount in the fund at sales org level to act as a
dummy fund record so that Spend Tracking can be used.
The system can prevent overspending but only in relation to the initial loaded values as subsequent transactions will not be
held within the system.

正解：C

解説：
In Salesforce Consumer Goods Cloud, the Funds Management module is indeed technically optional, but it is deeply integrated into
the Tactic Spend calculation logic. The system's calculation engine typically requires a
"Source" to attribute spend against, even if the user does not want to do complex checkbook management (deposits, withdrawals,
transfers).
Option A describes the standard workaround for this "Lightweight Funds" requirement.
* The Dummy Fund:By creating a single, high-level fund for the Sales Org, you provide the necessary technical anchor for the
system to record "Spend." This satisfies the data model requirement that every tactic spend must be associated with a funding
source.
* Spend Tracking:This setup allows the manufacturer to see "Total Planned Spend" accumulating against this dummy bucket.
* Limitations:Since the client refuses to manage transactions (adding money to the fund), the system can only check overspending
against theinitialloaded value. It cannot support dynamic accruals or complex validations, but it fulfills the core requirement of
"tracking spend" without the operational overhead of full fund management1.

質問  # 63 
A consultant needs to configure the Volume Only promotions so that the key account manager (KAM) can see the Volume Planning
card (VPC).



Where should the consultant configure this to see the VPC?

A. In the tactic template
B. In the promotion template
C. In the KPI subset

正解：B

解説：
The Promotion Template is the master controller for the layout and behavior of a specific type of promotion.
When a business defines different types of promotions-for example, a "Full P&L Promotion" versus a
"Volume Only Promotion"-they use different Promotion Templates to tailor the user experience.
For a "Volume Only" promotion, the business might want to hide financial complexity (like ROI or Fixed Funds) butmustshow the
volume data. The visibility of the major UI components (Cards) is toggled directly on thePromotion Templaterecord.
Within the Promotion Template configuration, there are specific checkboxes or settings for:
* Show VPC (Volume Planning Card):Controls if the volume grid is visible.
* Show SPC (Spend Planning Card):Controls if the financial grid is visible.
To ensure the KAM can see the VPC, the consultant must navigate to the specificPromotion Templateused for "Volume Only"
promotions and ensure the VPC visibility setting is enabled. While KPI Subsets (Option B) controlwhichcolumns appear inside the
card, the Promotion Template (Option C) controls whether the card appearsat all. Tactic templates (Option A) control the individual
tactics (e.g., Display, Flyer) and do not control the high-level promotion page layout.

質問  # 64
......

たぶん、あなたは苦しく準備してSalesforceのAP-205試験に合格できないのを心配しています。おそらくあなた
はお金がかかって買ったソフトが役に立たないのを心配しています。我々JPTestKingのあなたに開発する
SalesforceのAP-205ソフトはあなたの問題を解決することができます。最初の保障はあなたに安心させる高い通
過率で、第二の保護手段は、あなたは弊社のソフトを利用してSalesforceのAP-205試験に合格しないなら、我々
はあなたのすべての支払を払い戻します。あなたが安心で試験のために準備すればいいです。

AP-205日本語版試験解答 : https://www.jptestking.com/AP-205-exam.html

AP-205試験問題を購入することに決めた場合、AP-205試験に合格し、短時間で正常に認定を取得できる可能性
があります、周知のように、AP-205日本語版試験解答 - Consumer Goods Cloud: Trade Promotion Management
Accredited Professional試験はこの分野で最も重要な試験です、あなたのAP-205 Consumer Goods Cloud: Trade
Promotion Management Accredited Professional練習問題を使用した後、想像以上に多くの利点があります、Salesforce
AP-205模擬試験問題集 弊社はあなたが我々の練習問題を使用して試験に合格しないと全額返金を保証します、
したがって、あなたは私たちのAP-205学習資料を愛するでしょう、実際問題として、当社Salesforce AP-205日本
語版試験解答はすべてのクライアントの適切なソリューションの問題を考慮しています、しかし、ITスタッフ
の改善により、Salesforce AP-205 PCテストエンジンをすべての電子製品にインストールできるようになりまし
た。

と問い続けたので、哲学の問題は私たちが何であるかというAP-205ことです、久しぶりですねゼクス ケイは瞬
時に防御態勢を取ったが、プラグは真横を通り過ぎ、 バベル〉からプラグが矢のように放たれた、AP-205試験
問題を購入することに決めた場合、AP-205試験に合格し、短時間で正常に認定を取得できる可能性がありま
す。

AP-205試験の準備方法｜ハイパスレートのAP-205模擬試験問題集試験
｜完璧なConsumer Goods Cloud: Trade Promotion Management Accredited
Professional日本語版試験解答

周知のように、Consumer Goods Cloud: Trade Promotion Management Accredited Professional試験はこの分野で最も重要
な試験です、あなたのAP-205 Consumer Goods Cloud: Trade Promotion Management Accredited Professional練習問題を
使用した後、想像以上に多くの利点があります、弊社はあなたが我々の練習問題を使用して試験に合格しない
と全額返金を保証します。

したがって、あなたは私たちのAP-205学習資料を愛するでしょう！

AP-205参考書内容 � AP-205参考書内容 � AP-205出題内容 � � www.mogiexam.com �に移動し、➤

https://www.jpexam.com/AP-205_exam.html
https://www.jptestking.com/AP-205-exam.html
https://www.it-passports.com/AP-205.html
https://www.mogiexam.com/AP-205-exam.html


AP-205 �を検索して無料でダウンロードしてくださいAP-205日本語関連対策
AP-205専門知識 � AP-205問題集無料 � AP-205専門知識 � � www.goshiken.com �にて限定無料の� AP-
205 �問題集をダウンロードせよAP-205日本語独学書籍
AP-205参考書内容 � AP-205復習時間 � AP-205受験体験 � 今すぐ⇛ www.shikenpass.com ⇚で☀ AP-205
�☀�を検索し、無料でダウンロードしてくださいAP-205受験方法
AP-205受験方法 � AP-205受験方法 � AP-205受験方法 � ウェブサイト� www.goshiken.com �を開き、
� AP-205 �を検索して無料でダウンロードしてくださいAP-205受験方法
AP-205認定試験合格率、Consumer Goods Cloud: Trade Promotion Management Accredited Professional試験日程、
Consumer Goods Cloud: Trade Promotion Management Accredited Professional試験問題 � { AP-205 }を無料でダウ
ンロード� www.japancert.com �で検索するだけAP-205学習教材
AP-205受験体験 � AP-205専門知識訓練 � AP-205受験方法 � ➡ www.goshiken.com ���にて限定無料の➤
AP-205 �問題集をダウンロードせよAP-205専門知識
AP-205参考書内容 � AP-205対応資料 � AP-205試験関連情報 � 時間限定無料で使える➤ AP-205 �の
試験問題は▷ www.shikenpass.com ◁サイトで検索AP-205出題内容
有難いSalesforce AP-205模擬試験問題集 - 合格スムーズAP-205日本語版試験解答 | 大人気AP-205復習時間 �
� ▶ www.goshiken.com ◀を開き、⇛ AP-205 ⇚を入力して、無料でダウンロードしてくださいAP-205受験体験
更新するAP-205模擬試験問題集と一番優秀なAP-205日本語版試験解答 � サイト▷ www.mogiexam.com ◁で
➽ AP-205 �問題集をダウンロードAP-205試験関連情報
AP-205認定試験合格率、Consumer Goods Cloud: Trade Promotion Management Accredited Professional試験日程、
Consumer Goods Cloud: Trade Promotion Management Accredited Professional試験問題 � 最新“ AP-205 ”問題集
ファイルは➤ www.goshiken.com �にて検索AP-205受験方法
AP-205認定試験合格率、Consumer Goods Cloud: Trade Promotion Management Accredited Professional試験日程、
Consumer Goods Cloud: Trade Promotion Management Accredited Professional試験問題 � 今すぐ☀ www.topexam.jp
�☀�で� AP-205 �を検索し、無料でダウンロードしてくださいAP-205専門知識
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, jptsexams3.com, www.stes.tyc.edu.tw,
www.stes.tyc.edu.tw, www.stes.tyc.edu.tw, www.stes.tyc.edu.tw, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, skillvoid.in, afshaalam.com, chesscoach.lk, Disposable vapes

さらに、JPTestKing AP-205ダンプの一部が現在無料で提供されています：https://drive.google.com/open?
id=1zAL95TsVNiz79vlfQ9HLJXSgviKMn7Jm

https://www.pdc.edu/?URL=https%253a%252f%252fwww.jptestking.com%252fAP-205-exam.html
https://www.shikenpass.com/AP-205-shiken.html
https://www.northwestu.edu/?URL=https%253a%252f%252fwww.jptestking.com%252fAP-205-exam.html
https://www.japancert.com/AP-205.html
https://bbs.pku.edu.cn/v2/jump-to.php?url=https%253a%252f%252fwww.jptestking.com%252fAP-205-exam.html
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http://www.birlesikkibrispartisi.org/?s=%25e6%259c%2589%25e9%259b%25a3%25e3%2581%2584Salesforce%20AP-205%25e6%25a8%25a1%25e6%2593%25ac%25e8%25a9%25a6%25e9%25a8%2593%25e5%2595%258f%25e9%25a1%258c%25e9%259b%2586%20-%20%25e5%2590%2588%25e6%25a0%25bc%25e3%2582%25b9%25e3%2583%25a0%25e3%2583%25bc%25e3%2582%25baAP-205%25e6%2597%25a5%25e6%259c%25ac%25e8%25aa%259e%25e7%2589%2588%25e8%25a9%25a6%25e9%25a8%2593%25e8%25a7%25a3%25e7%25ad%2594%20%7C%20%25e5%25a4%25a7%25e4%25ba%25ba%25e6%25b0%2597AP-205%25e5%25be%25a9%25e7%25bf%2592%25e6%2599%2582%25e9%2596%2593%20%25f0%259f%258d%25bd%20%25e2%2596%25b6%20www.goshiken.com%20%25e2%2597%2580%25e3%2582%2592%25e9%2596%258b%25e3%2581%258d%25e3%2580%2581%25e2%2587%259b%20AP-205%20%25e2%2587%259a%25e3%2582%2592%25e5%2585%25a5%25e5%258a%259b%25e3%2581%2597%25e3%2581%25a6%25e3%2580%2581%25e7%2584%25a1%25e6%2596%2599%25e3%2581%25a7%25e3%2583%2580%25e3%2582%25a6%25e3%2583%25b3%25e3%2583%25ad%25e3%2583%25bc%25e3%2583%2589%25e3%2581%2597%25e3%2581%25a6%25e3%2581%258f%25e3%2581%25a0%25e3%2581%2595%25e3%2581%2584AP-205%25e5%258f%2597%25e9%25a8%2593%25e4%25bd%2593%25e9%25a8%2593
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https://eudemocrats.org/?s=AP-205%25e8%25aa%258d%25e5%25ae%259a%25e8%25a9%25a6%25e9%25a8%2593%25e5%2590%2588%25e6%25a0%25bc%25e7%258e%2587%25e3%2580%2581Consumer%20Goods%20Cloud:%20Trade%20Promotion%20Management%20Accredited%20Professional%25e8%25a9%25a6%25e9%25a8%2593%25e6%2597%25a5%25e7%25a8%258b%25e3%2580%2581Consumer%20Goods%20Cloud:%20Trade%20Promotion%20Management%20Accredited%20Professional%25e8%25a9%25a6%25e9%25a8%2593%25e5%2595%258f%25e9%25a1%258c%20%25f0%259f%2593%2590%20%25e6%259c%2580%25e6%2596%25b0%25e2%2580%259c%20AP-205%20%25e2%2580%259d%25e5%2595%258f%25e9%25a1%258c%25e9%259b%2586%25e3%2583%2595%25e3%2582%25a1%25e3%2582%25a4%25e3%2583%25ab%25e3%2581%25af%25e2%259e%25a4%20www.goshiken.com%20%25e2%25ae%2598%25e3%2581%25ab%25e3%2581%25a6%25e6%25a4%259c%25e7%25b4%25a2AP-205%25e5%258f%2597%25e9%25a8%2593%25e6%2596%25b9%25e6%25b3%2595
https://www.topexam.jp/AP-205_shiken.html
https://myportal.utt.edu.tt/ICS/icsfs/079cc74e-562d-41cb-808b-653d696e642c.pdf?target=aa44d02a-d81a-4006-b480-2e0a9ef6e8b2
https://myportal.utt.edu.tt/ICS/icsfs/1c9535c7-52a0-472a-a7c9-d7360344285e.pdf?target=78edda8e-9097-4a40-876f-d67ac09a268c
https://myportal.utt.edu.tt/ICS/icsfs/2ec964b6-5357-4c63-8c7b-30aa613f1a44.pdf?target=6ee4a6c5-cdf8-4878-b657-ae3842e910c1
https://myportal.utt.edu.tt/ICS/icsfs/3358738a-1c06-4e9f-9198-129d8aa4dc97.pdf?target=c68665a0-0b7c-490b-ac61-cebdaafb4885
https://myportal.utt.edu.tt/ICS/icsfs/4b3d5a7e-de37-4ff2-b273-7e0253e28ccb.pdf?target=c3913710-e62f-4257-ae7c-82711d2d9a11
https://myportal.utt.edu.tt/ICS/icsfs/59aadcb5-1f11-4b26-9e8f-39c0508f55e5.pdf?target=5393e9f2-e448-4758-8a6e-8c8e409e7c85
https://myportal.utt.edu.tt/ICS/icsfs/62b9169c-58d9-44bd-ba1a-46bfa0eb21b0.pdf?target=5afef67e-07c5-4dc2-aa56-fff47c2f8d9e
https://myportal.utt.edu.tt/ICS/icsfs/bacbf071-32cc-42f6-bea9-3480e55cc5c5.pdf?target=95f0cd50-d312-4303-bfba-a438dd2cbe1b
https://myportal.utt.edu.tt/ICS/icsfs/be96c6b2-052c-4b77-a53c-06144a651717.pdf?target=a32e1a4e-8070-4d35-ad6b-2aab26b4c39a
https://myportal.utt.edu.tt/ICS/icsfs/fae3db4f-2154-4c91-810d-da6b28122008.pdf?target=fb054d72-905f-4804-b676-2ac28b708ef7
https://jptsexams3.com/profile/danbell121
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3897221
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3897234
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