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R #72

A consultant has a view using a table calculation to calculate percent of total Sales by Category. The consultant would like to filter
out particular categories, but wants the percent of total calculation to remain steady even as they filter items i or out.

‘What should the consultant do to achieve the desired impact?

A. Filter Category by using a Context Filter instead of'a Dimension Filter.

B. Filter Category by using a Data Source Filter instead of'a Dimension Filter.

C. Create a FIXED Level of Detail (LOD) expression, and then use that instead of the table calculation.
D. Create an aggregate expression, and then use that instead of the table calculation.

EfE: C
RN -

Comprehensive and Detailed Explanation From Exact Extract:
The key detail of the question:
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"filter out particular categories, but wants the percent of total calculation to remain steady even as they filter iterms in or out." This
means the percent of total must ignore filters.

Table calculations always operate after filters, except table calc filters like "Filter on Table Calculation," and after dimension filters, so
filtering categories directly will change the denominator.

Tableau's documented solution for "percent of total that does not change with filtering” is:

# Use a FIXED LOD to define the stable denommator

A FIXED LOD expression "freezes" the aggregation level and is unaffected by dimension filters unless explicitty added to context.
This allows the consultant to compute:

{ FIXED : SUM([Sales]) }

or

{ FIXED [Category] : SUM([Sales]) }

Then percent of total becomes:

SUM([Sales]) / { FIXED : SUM([Sales]) }

The FIXED LOD stores the total before filters are applied, ensuring the percent remains steady.

This is exactly what Tableau documentation explains under:

* Level of Detail Expressions

* LODs and Order of Operations

* Using LOD:s to create filter-independent calculations

Thus, D is correct.

Why the other answers are wrong;

# A. Context Filter

Context filters run before FIXED LODs but after raw data.

If Category is put into context, LOD totals would be reduced.

Table calculation totals still change because table calcs run near the bottom of the pipeline.

# B. Data Source Filter

Data source filters remove rows before all table calculations and LODs.

This would make the percent of total incorrect, because filtered-out categories would physically be gone.

# C. Aggregate Expression

An aggregate field alone does not solve the issue because it still respects dimension filters.

HPE#73

A client is using Tableau to visualize data by leveraging security token-based credentials. Suddenly, sales representatives in the field
are reporting that they cannot access the necessary workbooks. The client cannot recreate the error from their offices, but they have
seen screenshots from the field agents. The client wants to restore functionality for the field agents with minimal disruption.

Which step should the consultant recommend to accomplish the client's goal?

¢ A Ensure that "Allow Refresh Access" was checked when the data source was published.
¢ B. Ask the workbook owners to republish the workbooks to refresh the security token.

e C. Change the data source permissions for the connection to "Prompt User."

e D. Renew the security token via the Data Connection on Tableau Server.

IEf#: D

R

When field agents are unable to access workbooks due to issues with security token-based credentials, the most immediate and
least disruptive solution is to renew the security token. This can be done through the Data Connection settings on Tableau Server.
Renewing the token will restore access for the field agents without requiring them to take any action or affecting other users.
References: The use of personal access tokens (PATSs) in Tableau and the procedure for renewing them are documented in
Tableau's official resources. It is noted that PATs are long-lived authentication tokens that can be revoked and renewed to manage
access securelyl. Additionally, there have been discussions in the Tableau Community regarding issues with concurrent PAT access,
which further supports the need to manage tokens effectively2.

R #74

A Tableau Cloud client has requested a custom dashboard to help track which data sources are used most frequently in dashboards
across therr site.

Which two actions should the client use to access the necessary metadata? Choose two.

e A. Download metadata through Tableau Catalog.



¢ B. Query metadata through the GraphiQL engine.
o (. Access metadata through the Metadata APL
e D. Connect directly to the Site Content data source within the Admin Insights project.

Eﬁ: B\ C

R -

To track which data sources are used most frequently across a site in Tableau Cloud, the client should use the GraphiQL engine and
the Metadata API. The GraphiQL engine allows for interactive exploration of the metadata, making it easier to construct and test
queries1. The Metadata API provides access to metadata and lineage of external assets used by the content published to Tableau
Cloud, which is essential for tracking data source usage?.

References: The actions are based on the capabilities of the GraphiQL engine and the Metadata API as described in Tableau's
official documentation and learning resources321.

B #75

For a new report, a consultant needs to build a data model with three different tables, including two that contain hierarchies of
locations and products. The third table contains detailed warehousing data from all locations across six countries. The consultant
uses Tableau Cloud and the size of the third table excludes using an extract.

What is the most performant approach to model the data for a live connection?

e A Joming the tables in Tableau Desktop

¢ B. Blending the first two tables with the third
¢ (. Relating the tables in Tableau Desktop

¢ D. Jomning the tables in Tableau Prep

Ef#: C

R -

For a performant live connection in Tableau Cloud, especially when dealing with large datasets that preclude the use of extracts,
relating the tables in Tableau Desktop is the recommended approach. This method allows for flexibility in how the data is queried
and can improve performance by leveraging Tableau's relationships feature, which optimizes queries for the underlying database.
References: The best practices for live connections in Tableau Cloud suggest using relationships to manage complex data models
efficientlyl. Additionally, Tableau's documentation on connecting data sources recommends using relationships for better
performance with live connections2.

E #76

A client has several long-term shipping contracts with different vendors that set rates based on shipping volume and speed. The client
requests a dashboard that allows them to model shipping costs for the next week based on the selected shipping vendor. Speed for
the end user is critical.

Which dashboard building strategy will deliver the desired result?

¢ A Calculate the potential shipping cost for each order with each vendor, display the aggregate costs in a large table, and use
quick filters to limit the options visible to the user.

¢ B. Recommend that the client model for only profitability for the next 24 hours instead of a full week.

e (. Use a calculated field that refers to a user-selected parameter to calculate shipping costs for each order and then display
the aggregate values.

e D. Aggregate the orders then use a calculated field that refers to a user-selected parameter to calculate the shipping costs.

IEf: C

AR :

For modeling shipping costs based on varying vendor contracts and ensuring speed in dashboard performance, the suggested
approach involves:

Calculated Field with Parameter: Utilize a calculated field that dynamically references a user-selected parameter for the shipping
vendor. This parameter adjusts the cost calculations based on selected vendor characteristics (like volume and speed).

Aggregate Results: After calculating individual shipping costs, aggregate these costs to provide a concise, summarized view of
potential expenses for the upcoming week. This method ensures the dashboard remains performant by reducing the load of
processing individual line iterrs in real-time.

Why This Works: By using parameters and calculated fields, the dashboard can quickly adapt to user inputs without needing to re-



query the entire dataset. Aggregating the results further improves performance and user experience by simplifying the output.
References

This strategy leverages Tableau's capability to handle dynamic calculations with parameters and is recommended for scenarios where
performance and user-driven interaction are priorities. Tableau's performance optimization resources and dashboard design
guidelines detail these techniques.

B #77
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