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Heutztage hat ein Fachqualifizieter groBe Vorteile in der heute konkurrenzfiihigen Gesellschaft, besonders im I'T-Bereich. Emige IT-
Zertifikate zu bekommen ist sehr niitzlich. Die Google Google- Ads-Video Zertifizierungspriifung ist eine Priifing, die das Niveau der
fachlichen Kenntnissen tiberpriift und stellt ein gro3es Gewicht in der IT-Branche dar. Wegen der Schwierigkeit der Google Google-
Ads-Video (Google Ads Video Professional Assessment Exam) Zertifizierungspriifing hat man viel Zeit und Energie fiir die Priifing
benutzt. Jedoch sind sie am Ende doch in der Priifing durchgefallen. Die Grinde dafiir liegt darin, dass Sie nicht an der speziellen
Kursen teilnehmen. Nun haben Experten die zielgerichteten Priifingen entwickelt, die Thnen helden, viel Zeit und Energie zu ersparen
und trotzdem die Priifing 100% zu bestehen.

Google Google-Ads-Video Priifungsplan:

Thema

Einzelheiten

Thema 1

Drive Action with Video Bidding Solutions: This part tests the knowledge of Bidding Specialists in
employing bidding solutions that maximize action-driven campaign results. It highlights strategies for
achieving high conversion rates through effective bid management.

Thema 2

Optimize Video Action Campaigns: This part evaluates the expertise of Optimization Specialists in
improving action-oriented video campaigns over time. It covers techniques for enhancing campaign
efficiency and achieving better results through iterative adjustments.

Thema 3

Get to Know Consideration Video Ad Formats: This section tests the knowledge of Ad Format Specialists
in understanding video ad formats designed for consideration campaigns. It explains how specific formats
can drive interest and interaction with products or services.

Thema 4

Explore Audience Solutions for Awareness Goals: This part assesses the abilities of Audience Analysts in
leveraging YouTube’s audience solutions to achieve awareness goals. It covers tools and techniques for
targeting relevant audiences to maximize campaign reach.

Thema 5

Create Video Campaigns for Awareness: This section measures the skills of Video Campaign Managers in
designing effective video campaigns aimed at increasing brand awareness. It focuses on strategies for
creating impactful campaigns that capture audience attention.



https://www.zertfragen.com/Google-Ads-Video_prufung.html

¢ Increase Awareness with Video Bidding Solutions: This section measures the abilities of Bidding Specialists
Therm 6 n utilizing video bidding solutions to enhance awareness campaigns. It emphasizes strategies for achieving
cost-effective results while maximizing audience reach.

¢ Discover Google's ABCDs of Effective Creative: This domain measures the skills of Creative Strategists in
applying Google’s ABCDs framework to create impactful video ads that resonate with audiences and

Thema 7
achieve marketing goals effectively across various campaign types.

¢ Get to Know Action Video Ad Formats: This domain evaluates the expertise of Ad Format Specialists in
Therm 8 understanding video ad formats optimized for action-oriented campaigns. It explains how these formats
support driving conversions effectively.

¢ Understand the Importance of Video Creative Effectiveness: This section tests the knowledge of Creative
Therma 9 Specialists in recognizing how effective video creatives impact campaign success across all objectives—
awareness, consideration, and action—and drive better audience engagement rates.

¢ Explore Audience Solutions for Action Goals: This section measures the skills of Audience Analysts in
Therm 10 leveraging audience solutions tailored to action-oriented objectives. It focuses on identifying and targeting
audiences most likely to convert through video ads.

e Create Video Campaigns for Action: This section measures the abilities of Action Canpaign Managers in
Thema 11 creating video campaigns that drive direct actions, such as purchases or sign-ups. It emphasizes strategies
for motivating audiences to take immediate steps toward conversion goals.

¢ Plan Awareness Video in Reach Planner: This domain evaluates the expertise of Media Planners in using
Therma 12 Reach Planner to optimize video campaigns for awareness objectives. It focuses on forecasting campaign
performance and maximizing reach effectively.
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Haben Sie die Fragenkataloge von Google Google- Ads-Video aus ExamFragen, werden Sie zugleich den Schiiissel zum Erfolg und
eine schonere Zukunft haben. Nachdem Sie die Fragenkataloge von Google Google- Ads-Video aus ExamFragen gekauft haben,
werden Sie einjahrige kostenlose Aktualisierung genieen. Wenn Thre gekauften Produkte irgend ein Qualitéitsproblem haben oder
Sie die Google- Ads-Video Priifing nicht bestehen, erstatten wir alle Thren bezahlten Summe zuriick.

Google Ads Video Professional Assessment Exam Google-Ads-Video
Priifungsfragen mit Losungen (Q43-Q48):

43. Frage
For a new awareness Google Video campaign that uses custom audiences, you're considering overlaying Demographics and
Detailed Demographics with Custom Audiences. Why should you keep the two audience solutions separate?

A. In order to make sure there's no limit on the types of video formats served.
B. In order to make sure the reach of the campaign won't become restricted.
C. In order to prevent the average cost-per-view from increasing.

D. In order to avoid having the campaign not run at all.

Antwort: B

Begrindung;

A: In order to make sure the reach of the campaign won't become restricted.

Overlaying multiple audience targeting options can narrow down the audience too much, limiting reach.
Keeping them separate allows for broader targeting and better reach.

The other options are not the primary reason to keep audience solutions separate.
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44. Frage
A marketing manager wants to reach and engage with potential customers via a Google Video campaign.
What first step do they need to complete to get started?

A. Prepare a manual bidding strategy.

B. Link Google Ads to their YouTube channel.
C. Install a video code on their website.

D. Build a list of relevant keywords.

Antwort: B

Begrindung;

B: Link Google Ads to their YouTube channel

Linking the Google Ads account to the YouTube channel is essential for running video campaigns.
It allows for uploading and managing video ads, as well as tracking performance.

The other steps are important but come afer linking the accounts.

45. Frage
A marketing manager has multiple video assets to work with and wants to create a Google Video campaign to grow interest in a
product with as many relevant people as possible. What action should they take to help achieve this goal?

A. Select the best creative asset and run a single ad.
B. Use bumper ads on competitive video content.

C. Use masthead ads for a major sales promotion.

D. Use video ad sequencing and target CPM bidding,

Antwort: D

Begrindung;

B: Use video ad sequencing and target CPM bidding:Video ad sequencing allows you to tell a story across multiple video ads,
guiding users through a narrative and increasing engagement.

Target CPM (tCPM) bidding optimizes your bids to show your ads to as many relevant people as possible within your target cost
per thousand impressions.

Combining these strategies maximizes reach and interest by presenting a coherent story to a broad audience.

Option A is incorrect because using one asset limits reach and engagement. Option C and D are incorrect because masthead ads are
expensive and best for large scale awareness, and bumper ads are too short to grow interest.

46. Frage
An account manager is creating a forecast for an awareness Video campaign with the help of Reach Planner.
Why should they use Reach Planner in the same account where they expect to run the planned campaign?

A. Their default campaign preferences will automatically install into each plan.

B. It'll pull data from Google Analytics for consideration when making forecasts.

C. It'll analyze the historical performance of shared features, such as negative keyword lists.
D. Their plans will save to one place in the interface for easier analysis.

Antwort: C

Begriindung;

B: It'l analyze the historical performance of shared features, such as negative keyword lists.

Using Reach Planner in the same account allows 1t to leverage historical data, including shared features like negative keywords, for
more accurate forecasts.

This ensures the forecast is based on relevant account data.

The other options are not the primary reason to use Reach Planner in the same account.

47. Frage



A Google Video campaign with "brand awareness and reach" selected as the campaign goal automatically uses target cost-per-
thousand impressions (tCPM) as the bidding strategy. How does that benefit the campaign?

A. By acquiring as many clicks as possible according to the daily budget that's been set.

B. By analyzing historical feedback and making adjustments to bids based on performance signals.
C. By optimizing bids to put the campaign's message in front of as many relevant people as possible.
D. By creating as many impressions as possible in line with the tCPM.

Antwort: C

Begrindung;

A: By optimizing bids to put the campaign's message in front of as many relevant people as possible.

Target CPM (tCPM) bidding optimizes bids to maximize reach within the target cost per thousand impressions.
This ensures the campaign reaches a broad audience relevant to the brand awareness goal.

Options B, C, and D describe other bidding strategies or benefits.

Die Schulungsunterlagen zur Google- Ads-Video Zertifizierungspriifing von ExamFragen sind in der Form von PDF und Software
angeboten. Sie umfassen die Fragen und Antworten zir Google- Ads-Video Zertifizierungspriifing. Sie konnen vielleicht auch den
realen Priifingsaufgaben hier begegnen. Alle diesen Fragen sind perfekt und wirksam: Sie kénnen alle Google Google- Ads- Video
Zertifizierungspriifingen bestehen. Die Google Google- Ads- Video Zertifizierungspriifingen von ExamFragen umfassen alle
Planprogramme und sowie komplizierte Fragen. Die Fragen und Antworten zir Google Google- Ads-Video Zertifizierungspriifung
von ExamFragen sind die realen Herausforderungen. Sie miissen Ihre Fahigkeiten und Denkweisen entfalten.
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