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Topic

Details

Topic 1

Vlookup: This section evaluates proficiency of marketing professionals in Viookup statements and their
properties, ensuring accurate data referencing and streamlined data manipulation for marketing intelligence
tasks.

Topic 2

Data Update Permissions: This area tests knowledge of permissions and settings related to data updates. It
includes understanding parent-child setups and managing the "Source of Truth" for data accuracy.

Topic 3

Harmonization Best Practices: Salesforce marketing professionals will analyze harmonization methods,
properties, and their advantages and disadvantages, enhancing skills for optimizing data consistency across
platforns.

Topic 4

CRM: This topic tests knowledge of CRM properties and their behavior within Marketing Cloud
Intelligence. This knowledge is crucial for syncing customer relationship data with marketing campaigns.

Topic 5

Harmonization Center (Patterns

Data Classification

Validation): Salesforce marketing professionals will learn about the Harmonization Center’s capabilities,
including classification rules, validation lists, patterns, and harmonized dimensions to ensure data reliability.

Topic 6

Data Integration Code Ability: This section evaluates proficiency with common Marketing Cloud
Intelligence finctions, enabling Salesforce marketing professionals to ntegrate diverse data sources
effectively for comprehensive marketing intelligence.

Topic 7

Data Fusion: This topic focuses on the use cases and properties of Data Fusion, equipping marketing
professionals to merge datasets effectively for comprehensive marketing insights.

Topic 8

General Functionalities: In this topic, Salesforce marketing professionals will explore core finctionalities of
Marketing Cloud Intelligence. It measures understanding of platform features critical to data-driven
marketing strategies and insights.

Topic 9

Calculated Dimensions & Measurements: This section measures skills in using calculated objects,
recognizing aggregation types, and employing these tools for tailored marketing analytics.

Topic 10

Design Feasibility: This area evaluates the ability to identify valid and invalid solutions from solution design
diagrams, ensuring effective and scalable platform designs.

Topic 11

Overarching Entities: Salesforce marketing professionals will deepen their understanding of overarching
entities, their use cases, and application, crucial for strategic data organization and analysis.

Topic 12

QA Ability: This section focuses on common QA steps for various scenarios, enabling Salesforce
marketing professionals to ensure data quality and platform performance.

Topic 13

Data Model: In this domain, marketing professionals will explore data model entities, their relationships,
and attributes within Marketing Cloud Intelligence.

Salesforce Marketing Cloud Intelligence Accredited Professional Exam
Sample Questions (Q44-Q49):

NEW QUESTION # 44

A technical architect is provided with the logic and Opportunity file shown below:

The opportunity status logic is as follows:

For the opportunity stages "Interest", "Confirmed Interest" and "Registered", the status should be "Open'".

For the opportunity stage "Closed", the opportunity status should be closed Otherwise, return null for the opportunity status.




Oppportunity File
Day Opportunity Key Opportunity Stage
06-Jan 123AA01 Interest
06-Jan 123AA02 Intercs"
06-Jan 123AA03 Interest
08-Jan 123AA01 Confirmied Interest
0S-Jan 123AA02 Confirmed Interest
10-Jan 123AA01 Registered
10-Jan 123AAD2 Registered
14-Jan 123AA02 Rejected
14-Jan 123AA01 Closed

Given the above file and logic and assuming that the file is mapped in a generic data stream type with the following mapping
"Day" - Standard "Day" field

"Opportunity Key" > Main Generic Entity Key

"Opportunity Stage" + Generic Entity Key 2

A pivot table was created to present the count of opportunities in each stage. The pivot table is filtered on Jan 7th - 11th. Which
option reflects the stage(s) the Opportunity key 123AA01 is associated with?

A. Interest & Registered

B. Confirmed Interest

C. Interest

D. Confirmed Interest & Registered
E. Registered

Answer: A

Explanation:

Analyzing the Opportunity file with a filter set from January 7th to 11th, Opportunity Key '123AA01' appears under 'Interest' on
January 6th and 8th, and under 'Registered’ on January 10th. Therefore, during the specified date range, Opportunity Key
'"123AA01' is associated with both 'Interest' and 'Registered' stages. Salesforce Marketing Cloud Intelligence provides the capability
to map and track opportunity stages over time, allowing for historical stage tracking and reporting, This answer aligns with the ability
to use pivot tables to filter and display data by specific attributes and timeframes, as outlined in the Salesforce Marketing Cloud
Intelligence documentation.

NEW QUESTION # 45

The following file was uploaded into Marketing Cloud Intelligence as a generic dataset type:
Day web_site_key web_site_name web_site_source Page Views
01/01/2021 site keyl site_namel friiag / tp_email 100)
01/01/2021 site_keyl site_namel referral 200
01/01/2021 site_key2 site_namel twitter 3001
01/01/2021 site hey® site_name} b _inst 400

The mapping is as follows:

Day - Day

Web _site_source - Main Generic Entity Attribute 01
Page Views - Generic Metric 1
*Note that 'web_site_key' and 'web_site name' are NOT mapped.



How many rows will be stored in Marketing Cloud Intelligence after the above file is ingested?

A0
B. 1
C.2
D.3

Answer: B

Explanation:

In Marketing Cloud Intelligence, when a file is uploaded as a generic dataset type and mapped accordingly, each unique combination
of the mapped fields results in a separate row in the database. The file in question has been mapped with 'Day' to 'Day’,

"Web _site source' to 'Main Generic Entity Attribute 01', and "Page Views' to 'Generic Metric 1'. The 'web_site key' and

'web_site name' are not mapped and thus, won't affect the row count.

Since there are 4 unique combinations of the mapped fields in the uploaded file (each day and source combination is unique),
Marketing Cloud Intelligence will store 4 rows after ingestion, corresponding to each unique combination of 'Day' and
"'Web_site_source'.

NEW QUESTION # 46
Client has provided sanple flies of their data from the following data sources:

Google Campaign Manager

salesforce

Below are the requirements from the client and additional information:
* The sources are linked to each other by shared Media Buy names.
* In addition-to the mutual Media Buys, the sources contain campaign and site values. However, the client would like to see the
campaign/site values coming from Google CM and not from Google DV360.

* The source of truth for cost is Google DV360.

As a first step, a Parent-Child relationship was created between the two files, and the following mapping was performed, within both
data streams:

salesforce

Please note:

* All other measurements were mapped as well to the appropriate fields.
* No other mapping manipulations or formulas were implemented.

How many records will the merged table hold?

A. Depends on the Data Updates Permissions
B.0
C.1
D.2



Answer: B

Explanation:

Since the data sources are linked by shared Media Buy names and all other measurements are mapped to appropriate fields without
additional manipulations, each unique Media Buy Name from Google DV360 will pair with its corresponding Media Buy Name in
Google Campaign Manager. The number of records in the merged table will equal the number of unique Media Buy Narmes in
Google DV360, provided there is a matching name in Google Campaign Manager. The sample shows 4 unique Media Buy Names
in Google DV360, thus resulting in 4 records.

NEW QUESTION # 47
A client's data consists of three data streams as follows:
Data Stream A:

Davy Medua Buy Key
01-Apr-20 MBK_1
01-Apr-20 MEx_2
01-Apr-20 MBK_5

Data Stream B:

Dary Campaign Ney Croative ey
01-Apr-20 CK_1 CRTK_B_1
01-Apr-20 K 2 CRTK B 2

Data Stream C.

Dary Media Buy Key
01-Apr-20 MEK_1
01-Apr-20 MBKx_2
01-Apr-20 MEK_§

* The data streans should be linked together through a parent-child relationship.
* Out of the three data streans, Data Stream C is considered the source of truth for both the dimensions and measurements.
How should the "Override Media Buy Hierarchies" checkbox be set in order to meet the client's requirements?

A. It should be checked in Data Stream B
B. It should be checked in Data Stream C
C. It should be checked in Data Stream A
D. It should not be checked in any of the three Data Streams.

Answer: B

Explanation:

If Data Stream C is the source of truth, the "Override Media Buy Hierarchies" checkbox should be checked for Data Stream C.
This means that the hierarchy defined within Data Stream C will take precedence over any other media buy hierarchies present in
Data Streams A or B. By doing so, it enforces that the hierarchy from the source of truth (Data Stream C) is used throughout the
dataset, maintaining the integrity of the hierarchical relationships as defined by the most reliable data source.

NEW QUESTION # 48

An implementation engineer has been provided with 4 different source files: 03m48s
1. Twitter Ads ~

2. Creative Classification

3. Placement Classification

4, Campaign Category Classification

The main source is Twitter Ads (which includes various fields and KPIs), and the rest are classification files that connect to Twitter
Ads and enrich diferent fields within .

The connections between the files are described as follows:

1st Party Creative Classification

File structure/headers:

Creative ID 1st Party Creative Image 1st Party Creative Group




Creative ID - links back to Creative Key (Twitter Ads)
1st Party Placement Classification by
File structure/headers:

Placement ID 1st Party Placement Group

e A

salesforce

e D

15t Party Creative
Classification

Answer: D

Explanation:




In Salesforce Marketing Cloud Intelligence, connections between source files and classification files are established through common
keys that link data records. For this scenario:

The "1st Party Creative Classification” file has a "Creative ID" field which corresponds to the "Creative Key" in the "Twitter Ads"
data. This link enables enrichment of Twitter Ads data with creative classification details.

The "1st Party Placement Classification" file will contain a "Placement ID" that connects to a corresponding field in the "Twitter Ads"
data, enabling the enrichment of placement classification details.

Option A appears to accurately depict this setup where data streams for "Creative Classification” and "Placement Classification” are
connected to the "Twitter Ads" data stream using the "Creative ID" and "Placement ID", respectively. This structure allows for the
enhancement of the main Twitter Ads data with additional classification information.

NEW QUESTION # 49

With the high employment pressure, more and more people want to ease the employment tension and get a better job. The best way
for them to solve the problemis to get the Marketing-Cloud- Intelligence certification. Because the certification is the main symbol of
their working ability, if they can own the Marketing-Cloud-Intelligence certification, they will gain a competitive advantage when they
are looking for a job. An increasing number of people have become aware of that it is very important for us to gain the Marketing-
Cloud-Intelligence Exam Questions in a short time. And our Marketing-Cloud- Intelligence exam questions can help you get the
dreamng certification.
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