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Rather than pretentious help for customers, our after-seals services on our Marketing-Cloud- Intelligence exam questions are
authentic and faithful. Many clients cannot stop praising us in this aspect and become regular customer for good on our Marketing-
Cloud-Intelligence Study Guide. We have strict criterion to help you with the standard of our Marketing-Cloud- Intelligence training
materials. Our company has also being Customer First. So we consider the facts of your interest firstly.

All knowledge contained in our Marketing-Cloud-Intelligence Practice Engine is correct. Our workers have checked for many times.
Also, we will accept annual inspection of our Marketing-Cloud- Intelligence exam simulation from authority. The results show that
our Marketing-Cloud-Intelligence study materials completely have no problem. Our company is rated as outstanding enterprise. And
at the same time, our website have became a famous brand in the market. We also find that a lot of the fake websites are imitating
our website, so you have to be careful.

>> Latest Salesforce Marketing-Cloud-Intelligence Exam Online <<

100% Pass Quiz Salesforce - Marketing-Cloud-Intelligence - Professional
Latest Marketing Cloud Intelligence Accredited Professional Exam Exam
Online

The test material sorts out the speculations and genuine factors in any case in the event that you truly need a specific imit, you want
to deal with the applications or live undertakings for better execution in the Marketing Cloud Intelligence Accredited Professional
Exam (Marketing-Cloud-Intelligence) exam. You will get unprecedented information about the subject and work on it impeccably
for the Salesforce Marketing-Cloud- Intelligence dumps.

Salesforce Marketing Cloud Intelligence Accredited Professional Exam
Sample Questions (Q59-Q64):

NEW QUESTION # 59

A client wants to integrate their data within Marketing Cloud Intelligence to optimize their marketing Insights and cross-channel
marketing activity analysis. Below are details regarding the different data sources and the number of data streams required for each
source.
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Code roundlnthé 2nd positior
of Media Buy Name and
following logic Is applied:

Facebook Ads T4 Objective -
If code = “awa” — “Awareness”

If code = “trg” — “Retargeting”
If code = “crv” = “Conversion”
Else — Return the extraction

Extract from 2nd position in

Google Ads L NR1S Objective 3
Campaign Name

Extract from 1st position in

Google CM 1 jecti
| 8 Djecive Media Buy Name

LinkedIn Ads 10 Objective Return “N/A"

Which three advantages does a client gain from using Calculated Dimensions as the harmonization method for creating the Objective
field?

A. Processing - creation of Calculated Dimensions will ease the processing time of the data streans it relates to

B. Data model restrictions - Calculated Dimensions do not need to adhere to Marketing Cloud Intelligence's data model
C. Ease of Maintenance - thelogic is written and populated in one centralized place

D. Performance (Performance when loading a dashboard page) should be optimized as the values of calculated dimensions
are stored within the database.

e E. Scalability - future data streams that will follow similar logic will be automatically harmonized.

Answer: C,D,E

Explanation:

* Scalability: Using Calculated Dimensions allows the client to apply the same harmonization logic to future data streams, ensuring
consistency and reducing the need for individual adjustiments.

* Ease of Maintenance: With the logic centralized in Calculated Dimensions, any adjustments or updates are applied in one place,
simplifying ongoing management.

* Performance: Calculated Dimensions can improve dashboard performance because their values are pre-computed and stored,
reducing the need for real-time calculations when loading dashboards.

NEW QUESTION # 60
Your client is interested in ingesting the below file:

Date Merting Code Mevting Name Number of Topic
BLADLFI011 MTOL MTL1

3|
EEL ET e 2021 MTo AR 5
01/01/2021 MTO3 niT11 4
GL01/3021 MTOL M# 22 8]

The client decided to upload the file to a new generic data stream type and map 'Date’ to 'Day’ and "Number of Topics' to a generic
custom metric.

In regards to the fields 'Meeting Code' and "Meeting Nane', your client is debating several options.

Which two options would you recommend in order to avoid data loss?

e A "Meeting Code' will be mapped to 'Main Generic Entity Attribute 1'.
"Meeting Name' will be mapped to 'Main Generic Entity Attribute 2'.
¢ B. 'Meeting Code' will be mapped to 'Main Generic Entity Key'.



"Meeting Name' will be mapped to 'Main Generic Entity custom attribute'.
¢ C. 'Meeting Code' will be mapped to 'Main Generic Entity custom attribute'.
'Meeting Name' will be mapped to 'Generic Entity Key'
¢ D. Concatenation of both "Meeting Code' and '"Meeting Name' will be mapped to "Main Generic Entity Key'.
"Meeting Code' will be mapped to 'Main Generic Entity Attribute 1'.
¢ E. 'Meeting Code' will be mapped to "Main Generic Entity Key'.
"Meeting Name' will be mapped to 'Generic Entity 2 Key'.

Answer: B,.D

Explanation:

"Meeting Name' will be mapped to 'Main Generic Entity Attribute 2'.

Explanation:

To avoid data loss and ensure each meeting is uniquely identified and its details are preserved, two mappings are recommended:
Option A:

"Meeting Code' should be mapped to the 'Main Generic Entity Key' to uniquely identify each meeting,

"Meeting Name' should be mapped to a 'Main Generic Entity custom attribute’ to store additional information about the meeting.
Option E:

Concatenation of "Meeting Code' and 'Meeting Name' should be mapped to 'Main Generic Entity Key'. This ensures a unique
identifier for each meeting is created combining both pieces of mformation, preventing any mix-ups between meetings with similar
codes or names.

Additionally, mapping "Meeting Code' and 'Meeting Name' to their respective "Main Generic Entity Attribute' fields will allow for
more detailed filtering and reporting capabilities within Marketing Cloud Intelligence.

NEW QUESTION # 61

An implementation engineer has been provided with 4 different source files: 03m48s
1. Twitter Ads ~

2. Creative Classification

3. Placement Classification

4, Campaign Category Classification

The main source is Twitter Ads (which includes various fields and KPIs), and the rest are classification files that connect to Twitter
Ads and enrich different fields within it.

The connections between the files are described as follows:

1st Party Creative Classification

File structure/headers:

Creative ID - links back to Creative Key (Twitter Ads)
1st Party Placement Classification by
File structure/headers:

Placement ID 1st Party Placement Group

o A

Twitter Ads

(Ads)
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Data
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w b 4
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Answer: A
Explanation:

In Salesforce Marketing Cloud Intelligence, connections between source files and classification files are established through common
keys that link data records. For this scenario:

The "1st Party Creative Classification” file has a "Creative ID" field which corresponds to the "Creative Key" in the "Twitter Ads"
data. This link enables enrichment of Twitter Ads data with creative classification details.

The "1st Party Placement Classification” file will contain a "Placement ID" that connects to a corresponding field in the "Twitter Ads"
data, enabling the enrichment of placement classification details.

Option A appears to accurately depict this setup where data streams for "Creative Classification” and "Placement Classification” are
comnected to the "Twitter Ads" data stream using the "Creative ID" and "Placement ID", respectively. This structure allows for the
enhancement of the main Twitter Ads data with additional classification information.

NEW QUESTION # 62
Which two statements are correct regarding the Parent-Child configuration?

A. Parent-Child links different tables based on shared key values

B. Parent-Child configurations can cause performances issues

C. Parent-Child allows sharing both dimensions and measurements

D. A Parent-Child cannot be configured between an Ads data stream type and a Conversion Tag one.



Answer: A,B

Explanation:

Parent-Child configurations in Marketing Cloud Intelligence are used to link different data tables based on shared key values,
allowing for the relational organization of data across variousstreams. While this setup enhances data analysis and reporting by
maintaining logical relationships between parent and child tables, it can also introduce performance issues. The complexity increases
with the number of relationships and the volume of data, potentially slowing down query processing and data manipulation.
Additionally, Parent-Child configurations facilitate the sharing of dimensions and measurements across linked tables, enhancing the
data's usability without duplicating it.

NEW QUESTION # 63
An implementation engineer is requested to create the harmonization field - Magician This field should come from multiple Twitter
Ads data streams, and should follow the below logic:

Extract ‘Campaign Name’
Sth position

Il extracted value is nol
‘Mess

Or

‘Renaldg’

Extragt Média Buy Name
rdpesition

Using the Harmonization Center, the engineer created a single Pattern for Campaign Name. What other action should the engineer
take to meet the requirements?

e A Create a second Pattern for Media Buy Name and apply a Classification Rule (with the two values) for the final
Harmonized Dimension

¢ B. Create a second Pattern for Media Buy Name and apply two Classification Rules (one for 'Messi' and another for
Ronaldo') for the final Harmonized Dimension.

e (. Create a second Pattern for Media Buy Name

e D. Create a second Pattern for Media Buy Name and add a validation list (with the two values) for the final Harmonized
Dirension.

Answer: B

Explanation:

For the field 'Magician', the engineer is required to follow a logic that extracts a value from'Campaign Name' and checks against a
validation list for specific values (‘Messi' or 'Ronaldo'). If those values are not found, it should instead extract from "Media Buy
Nane'. To accomplish this, the engineer should:

Use the created Pattern for 'Campaign Name'.

Create a second Pattern for 'Media Buy Name' to capture the fallback values.

Apply two Classification Rules to the Harmonized Dimension: one for the value "Messi' and another for 'Ronaldo'. This is to check
the extracted 'Campaign Name' against these specific values.

These steps ensure that the 'Magician' field will be populated with the correct values from the respective data streams following the
specified logic.

NEW QUESTION # 64

As we all know, the latest Marketing-Cloud- Intelligence quiz prep has been widely spread since we entered into a new computer
era. The cruelty of the competition reflects that those who are ambitious to keep a foothold in the job market desire to get the
Marketing-Cloud-Intelligence certification. It’s worth mentioning that our working staff considered as the world-class workforce,
have been persisting in researching Marketing-Cloud- Intelligence test prep for many years. Our Marketing-Cloud-Intelligence Exam
Guide engage our working staff n understanding customers’ diverse and evolving expectations and incorporate that understanding
mto our strategies. Our latest Marketing-Cloud-Intelligence quiz prep aim at assisting you to pass the Marketing-Cloud- Intelligence
exam and making you ahead of others. Under the support of our study materials, passing the exam won’t be an unreachable mission.

New Marketing-Cloud-Intelligence Test Pass4sure: https’//www.examddocs.conyMarketing-Cloud- Intelligence-study-
questions.html
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