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We all know that it is of great important to pass the Marketing-Cloud- Intelligence exam and get the certification for someone who
wants to find a good job in internet area. I will recommend our study materials to you. The Marketing-Cloud- Intelligence test
materials are mainly through three learning modes, Pdf, Online and software respectively. Among them, the software model is
designed for computer users, can let users through the use of Windows interface to open the Marketing-Cloud- Intelligence Test
Prep of learning,

Salesforce Marketing-Cloud-Intelligence Exam Syllabus Topics:

Topic Details

¢ Data Integration Code Ability: This section evaluates proficiency with common Marketing Cloud
Intelligence finctions, enabling Salesforce marketing professionals to integrate diverse data sources

Topic 1
ope effectively for comprehensive marketing intelligence.

¢ Harmonization Best Practices: Salesforce marketing professionals will analyze harmonization methods,

Topic 2 properties, and their advantages and disadvantages, enhancing skills for optimizing data consistency across
platforms.

¢ Overarching Entities: Salesforce marketing professionals will deepen their understanding of overarching
Topic 3 entities, their use cases, and application, crucial for strategic data organization and analysis.

¢ Calculated Dimensions & Measurements: This section measures skills in using calculated objects,
Topic 4 recognizing aggregation types, and employing these tools for tailored marketing analytics.

¢ Mapping: Marketing professionals will focus on Marketing Cloud Intelligence ingestion capabilities,
Topic 5 assessing knowledge of data mapping processes and outcomes critical to efficient data organization.

¢ Data Update Permissions: This area tests knowledge of permissions and settings related to data updates. It
Topic 6 includes understanding parent-child setups and managing the "Source of Truth" for data accuracy.

¢ General Functionalities: In this topic, Salesforce marketing professionals will explore core functionalities of
Topic 7 Marketing Cloud Intelligence. It measures understanding of platform features critical to data-driven

marketing strategies and insights.

¢ Harmonization Center (Patterns

¢ Data Classification

Topic 8 ¢ Validation): Salesforce marketing professionals will learn about the Harmonization Center’s capabilities,
including classification rules, validation lists, patterns, and harmonized dimensions to ensure data reliability.

* QA Ability: This section focuses on common QA steps for various scenarios, enabling Salesforce
Topic 9 marketing professionals to ensure data quality and platform performance.

¢ Design Feasibility: This area evaluates the ability to identify valid and invalid solutions from solution design
Topic 10 diagrams, ensuring effective and scalable platform designs.
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¢ Data Fusion: This topic focuses on the use cases and properties of Data Fusion, equipping marketing
Topic 11 professionals to merge datasets effectively for comprehensive marketing insights.

¢ Data Model: In this domain, marketing professionals will explore data model entities, their relationships,
Topic 12 and attributes within Marketing Cloud Intelligence.

¢ Vlookup: This section evaluates proficiency of marketing professionals in Viookup statements and their
properties, ensuring accurate data referencing and streamlined data manipulation for marketing intelligence

Topic 13
ope tasks.

>> Marketing-Cloud-Intelligence Test Sample Questions <<

Marketing-Cloud-Intelligence Reliable Exam Review, Marketing-Cloud-
Intelligence Visual Cert Exam

The customizable mock tests make an image of a real-based Marketing Cloud Intelligence Accredited Professional Exam
(Marketing-Cloud-Intelligence) exam which is helpful for you to overcome the pressure of taking the final examination. Customers of
PassLeader can take multiple Salesforce Marketing-Cloud- Intelligence practice tests and improve their preparation to achieve the
Marketing-Cloud-Intelligence Certification. You can even access your previously given tests from the history, which allows you to
be careful while giving the mock test next time and prepare for Salesforce Marketing-Cloud-Intelligence certification in a better way.

Salesforce Marketing Cloud Intelligence Accredited Professional Exam
Sample Questions (Q42-Q47):

NEW QUESTION # 42
An Implementation engineer is requested to create anew harmonization field 'Offer'and apply the following logic:
Source | Linkedin Ads AdRoll Google Analytics |
E(trac.t ‘Campaign | Extract ‘Media | IF ‘Web analytics site source’
ame’ 2 Buy‘ Name' contains Google:
Delimiter *_ Delimiter "_* | Extract ‘Campaign Name’ Delimiter
Position 6 Position 6 "|" Positionl

IF ‘Web analytics site source’
contains LinkedIn:

Extract ‘Campaign Name’ Delimiter
"|" Pasition 2 :

IF ‘Web finalvt’ss site <gurce’
contais Adrell:

Extract ‘Campaign Name’ Delimiter
“|" Position' 3

The implementation engineer to use the Harmonization Center. Which of the below actions can help implement the new dimension
'Offer?

e A. Two separate patterns (filtered by Linkedin or AdRoll sources)
Within Google Analytics' mapping: A formula that reflects the logic above will be populated within a Campaign custom
attribute.
Another pattern to be created for the newly campaign attribute (filtered by Google Analytics source).
A total of 3 patterns
¢ B. Two separate patterns (filttered by Linkedin or AdRoll sources)
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Within Google Analytics' mapping A formula that reflects the logic above will be populated within a Web Analytics Site
custom attribute Another pattern to be created for the newly Web Analytics Site custom attribute (filtered by Google
Analytics source).
A total of 3 patterns.

e (. Two separate patterns (filtered by Linkedin or AdRoll sources).
Another single pattern for Campaign Name (filtered by Google Analytics source).
A total of 3 patterns.

¢ D. Two separate patterns (filtered by Linkedin or AdRoll sources). Another single pattern for Web Analytics Site Source
(fitered by Google Analytics source), extracting all three positions A total of 3 patterns.

Answer: A

Explanation:

To implement the new harmonization field 'Offer’, the implementation engineer would create two separate harmonization patterns for
LinkedIn and AdRoll sources, extracting the 'Campaign Name' using the specified delimiter and position. Then, within Google
Analytics' mapping, a custom attribute for the 'Campaign’ would be created to apply the formula logic based on the source. This
allows for the harmonization of campaign data across different platforms, ensuring consistency in the reporting and analysis within
Marketing Cloud Intelligence. The total patterns required would be three, one for each data source mvolved.

NEW QUESTION # 43
Aclient has integrated the following files:
File A:
date employee_id emplqgvee:name tasks_completed
01/08/2019 emp_1 Jon Stons 3
01/08/2019 emp_2 2
01/08/2019 emp_3 jon Bones 4
File B:
date employee_id employee_name sguad tasks_assigned
15/08/2019 emp_1 Jon Stons Sales 10
15/08/2019 emp_2 Jon Jones R&D 15
15/08/2019 emp_3 “Jon Bones Support 13

The client would like to link the two files in order to view the two KPIs ('Tasks Conpleted' and 'Tasks Assigned) alongside
'Employee Name' and/or

'Squad'.

The client set the following properties:

+ File Ais set as the Parent data stream

* Both files were uploaded to a generic data stream type.

* Override Media Buy Hierarchies is checked for file A.

* The 'Data Updates Permissions' set for file B is 'Update Attributes and Hierarchy'.

When filtering on the entire date range (1-30/8), and querying employee ID, Name and Squad with the two measurements - what
will the result look like?

emplayee_id employee_name squad rasks_completed u&iﬁaﬁ.ﬂ:‘
emp_1 Jon Stom 3 1
emp_2 jom bones 2 15
emp_3 Jon Bonks 4 13
e A
empioyee_id employee_name squad tasks_completed tasks_assigned
emp 1 Jon Stors 3.
emp_2 2-
lon Bones 4 -

o B.llomet




e D
Answer: C

Explanation:

In Marketing Cloud Intelligence, when linking two data streans, the parent data stream (File A) provides the main structure. Since
'Override Media Buy Hierarchies' is checked for File A, the hierarchies from File B will be aligned with File A. Given 'Data
UpdatesPermissions' set for file B as "Update Attributes and Hierarchy', this means that attributes and hierarchy will be updated in
the parent file based on the child file (File B), but the child file's metrics won't be associated with the parent file's date.

Hence, when filtering on the entire date range (1-30/8), the resulting view will align with the structure of the parent data stream,
showing the KPIs ('Tasks Completed' from File A and 'Tasks Assigned' from File B) alongside the employee names and squads
from the respective files. Since the enployee IDs align, the data can be linked properly. However, since the dates do not align (File
A data is fiom 01/08/2019 and File B from

15/08/2019), only attributes from File B will be updated without date association.

The result will look like Option C, where the enployee names are corrected based on File B's data, the squads are added fiom File
B, and the tasks completed and tasks_assigned are displayed from their respective files.

The tasks_assigned from File B are shown without date association as File B's date doesn't match with File A's.

NEW QUESTION # 44

A client has integrated data from Facebook Ads, Twitter Ads, and Google Ads in Marketing Cloud Intelligence. For each data
source, the data follows a naming convention as shown below:

Facebook Ads Naming Convention - Campaign Name:

Camp|D_CampName#Market Objectivetf TargetAge TargetGender

Twitter Ads Naming Convention - Media Buy Name:

Market| TargetAge|Objective|OrderID

' Google Ads Naming Convention - Media Buy Name:

Buying Type Market Objective

The client wants to harmonize their data on the common fields between these two platforms (i.e. Market and Objective) using the
Harmonization 'Center.

In addition to the previous details, the client provides the following data sample:

Campaign Name (Facebook Ads) Chicks Impressions
1234 _ABCAFR_Awareness#18- 25 _MJF 10 20
1235 ABBEES AwarenessNlB-25 F L] B
Medla Buy Name (Twitter Ads) Clicks Impressions
UK|18-25|Awareness|1212 s 1
ES|25-40|Retargeting | 2342 4 7
Medla Buy Name (Google Ads) Clicks Impressions
CPC_FR_Awareness H 8
CPM_US_Retargeting 6 4
Cassificatan File Validavon List
“arket Code Market Name B
£S Spdin D
FR Framce ES
FR
b
us
Logic specification:

Ifa value is not present in the Validation List, return "Not Valid"
Ifa value is not present in the Classification File, return "Unclassified".
Ifthe Harmonization center is used to harmonize the above data and files, what table will show the final output?



e D

Answer: C

Explanation:

The correct table would be Option B. The harmonization process would identify the "Market' from the campaign or media buy name
based on the delimiter and position rules specified in the naming conventions.

The harmonized "Market' would then be matched against the classification file and validation list. Ifa value does not match the
validation list, it would return 'Not Valid', and if it's not present in the classification file, it would return 'Unclassified'. Option B is the
only table showing the "Not Valid' category which aligns with the logic specification provided.

NEW QUESTION # 45
Your client is interested in ingested the below file to a new generic data stream type:

-

P iy

The field "Meeting Code' was mapped to the main entity key. 'How should the 'Room Number' be mapped?

A. An attribute of '"Meeting Code'

B. A separate entity key

C. A custommetric and set aggregation to SUM
D. A custommetric and set aggregation to AUTO

Answer: A

Explanation:

In Marketing Cloud Intelligence, when a field is mapped to the main entity key, other related fields should be mapped as attributes of
that key if they provide additional descriptors or details. Since '"Room Number' is related to 'Meeting Code', it would be an attribute
of the 'Meeting Code' entity, providing additional context to the meetings without serving as a metric or a separate entity key.

NEW QUESTION # 46
Which two statements are correct regarding the Parent-Child configuration?

A. Parent-Child links different tables based on shared key values

B. Parent-Child configurations can cause performances issues

C. Parent-Child allows sharing both dimensions and measurements

D. A Parent-Child cannot be configured between an Ads data stream type and a Conversion Tag one.

Answer: A,B
Explanation:



Parent-Child configurations in Marketing Cloud Intelligence are used to link different data tables based on shared key values,
allowing for the relational organization of data across variousstreams. While this setup enhances data analysis and reporting by
maintaining logical relationships between parent and child tables, it can also introduce performance issues. The complexity increases
with the number of relationships and the volume of data, potentially slowing down query processing and data manipulation.
Additionally, Parent-Child configurations facilitate the sharing of dimensions and measurements across linked tables, enhancing the
data's usability without duplicating it.

NEW QUESTION # 47

In the past ten years, our company has never stopped improving the quality of our Marketing-Cloud- Intelligence study materials. For
a long time, we have invested much money to perfect our Marketing-Cloud- Intelligence exam questions. At the same time, we have
introduced the most advanced technology and researchers to perfect our Marketing-Cloud-Intelligence Test Torrent. At present, the
overall strength of our company is much stronger than before. We are the leader in the market and master the most advanced
technology. With our high quality of Marketing-Cloud- Intelligence traning guide, you will pass the Marketing-Cloud- Intelligence
exam for sure.

Marketing-Cloud-Intelligence Reliable Exam Review: https://www.passleader.top/Salesforce/Marketing-Cloud- Intelligence-
exam+braindumps.html

¢ Exam Marketing-Cloud-Intelligence Braindumps [] Marketing-Cloud- Intelligence Test Objectives Pdf '] Dumps
Marketing-Cloud-Intelligence Free [J Enter > www.dumpsquestion.com < and search for * Marketing-Cloud- Intelligence
to download for free [Latest Marketing-Cloud- Intelligence Test Online

¢ Marketing-Cloud- Intelligence Test Simulator Online [J Valid Marketing-Cloud- Intelligence Exam Notes | Marketing-
Cloud-Intelligence Latest Test Format (1 Enter 26~ www.pdfvce.com [128:[] and search for [ Marketing-Cloud-
Intelligence [ to download for free [ Marketing-Cloud- Intelligence Exam Overviews

¢ Marketing-Cloud-Intelligence Free Pdf Guide (] Valid Marketing-Cloud- Intelligence Exam Answers [ | Marketing-
Cloud-Intelligence New Braindumps Free [1 Copy URL [ www.examcollectionpass.com | open and search for m
Marketing-Cloud-Intelligence [] to download for free [/ Marketing-Cloud- Intelligence New Guide Files

¢ Valid Test Marketing-Cloud-Intelligence Test [ Valid Marketing-Cloud-Intelligence Exam Notes [} Marketing-Cloud-
Intelligence Test Simulator Online [] Search for [ Marketing-Cloud-Intelligence | and download it for free on »
www.pdfice.com « website [ 1Practice Marketing-Cloud- Intelligence Exam Pdf

e Practice Marketing-Cloud- Intelligence Exam Pdf [} Valid Marketing-Cloud- Intelligence Exam Answers [] Valid
Marketing-Cloud- Intelligence Exam Notes [} Download » Marketing-Cloud-Intelligence « for free by simply searching on
“www.realddumps.com” [ Marketing-Cloud-Intelligence New Guide Files

e Pass Guaranteed Marketing-Cloud- Intelligence - Fantastic Marketing Cloud Intelligence Accredited Professional Exam Test
Sample Questions [ | Search for [ Marketing-Cloud-Intelligence ] and download it for free immediately on >
www.pdfvce.com [ [IMarketing-Cloud-Intelligence Test Simulator Online

e Marketing-Cloud- Intelligence Test Sample Questions - Latest Marketing-Cloud- Intelligence Reliable Exam Review Ensure
you "Pass Guaranteed" [] Simply search for [ Marketing-Cloud-Intelligence ] for free download on >
www.testkingpdf.com [ [1Valid Marketing-Cloud- Intelligence Exam Notes

¢ Reliable Marketing-Cloud- Intelligence Exam Sims [1 Marketing-Cloud-Intelligence Exam Overviews [ ] Practice
Marketing-Cloud-Intelligence Exam Pdf [ Search for > Marketing-Cloud- Intelligence [ and download tt for fiee
immediately on [ www.pdfice.com] !"Marketing-Cloud-Intelligence Test Simulator Online

e Reliable Marketing-Cloud-Intelligence Exam Sims [ Practice Marketing-Cloud-Intelligence Exam Pdf [] Practice
Marketing-Cloud-Intelligence Exam Pdf [J Search for [ Marketing-Cloud-Intelligence ] on [ www.exams4collection.com
1 immediately to obtain a free download [TMarketing-Cloud-Intelligence Test Objectives Pdf

e Marketing-Cloud- Intelligence Test Objectives Pdf (1 Practice Marketing-Cloud-Intelligence Exam Pdf ] Marketing-
Cloud- Intelligence Reliable Mock Test [] Easily obtain > Marketing-Cloud- Intelligence < for free download through {
www.pdfice.com ) [ /Exam Marketing-Cloud-Intelligence Braindumps

e Marketing-Cloud- Intelligence New Braindumps Free [} Marketing-Cloud-Intelligence Free Pdf Guide [] Marketing-
Cloud-Intelligence Test Objectives Pdf [ Search for [1 Marketing-Cloud- Intelligence [ and obtain a free download on »
www.prep4sures.top < [|Latest Marketing-Cloud- Intelligence Test Online

o 182.E #9.com, myportal utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportalutt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportalutt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal. utt.edu.tt, www.stes.tyc.edu.tw, www.stes.tyc.edu.tw, aviationguide.net,
www.stes.tyc.edu.tw, ncon.edu.sa, www.stes.tyc.edu.tw, joshwhi204.bloggactivo.com, Disposable vapes

DOWNLOAD the newest PassLeader Marketing-Cloud-Intelligence PDF dumps from Cloud Storage for free:


https://www.free4dump.com/Marketing-Cloud-Intelligence-braindumps-torrent.html
https://www.passleader.top/Salesforce/Marketing-Cloud-Intelligence-exam-braindumps.html
https://www.dumpsquestion.com/Marketing-Cloud-Intelligence-exam-dumps-collection.html
https://www.pdc.edu/?URL=https%253a%252f%252fwww.passleader.top%252fSalesforce%252fMarketing-Cloud-Intelligence-exam-braindumps.html
https://www.examcollectionpass.com/Salesforce/Marketing-Cloud-Intelligence-latest-exam-dumps.html
https://www.northwestu.edu/?URL=https%253a%252f%252fwww.passleader.top%252fSalesforce%252fMarketing-Cloud-Intelligence-exam-braindumps.html
https://www.real4dumps.com/Marketing-Cloud-Intelligence_examcollection.html
https://bbs.pku.edu.cn/v2/jump-to.php?url=https%253a%252f%252fwww.passleader.top%252fSalesforce%252fMarketing-Cloud-Intelligence-exam-braindumps.html
https://www.testkingpdf.com/Marketing-Cloud-Intelligence-testking-pdf-torrent.html
https://dailydishcatering.com/?s=Reliable+Marketing-Cloud-Intelligence+Exam+Sims+%25f0%259f%25a7%2585+Marketing-Cloud-Intelligence+Exam+Overviews+%25f0%259f%25a5%259b+Practice+Marketing-Cloud-Intelligence+Exam+Pdf+%25e2%259e%25b0+Search+for+%25e2%259e%25a4+Marketing-Cloud-Intelligence+%25e2%25ae%2598+and+download+it+for+free+immediately+on+%25e3%2580%2590+www.pdfvce.com+%25e3%2580%2591+%25e2%2580%25bcMarketing-Cloud-Intelligence+Test+Simulator+Online
https://www.exams4collection.com/Marketing-Cloud-Intelligence-latest-braindumps.html
https://oaxacabarronegro.com/?s=Marketing-Cloud-Intelligence+Test+Objectives+Pdf+%25f0%259f%2592%259f+Practice+Marketing-Cloud-Intelligence+Exam+Pdf+%25f0%259f%258c%258c+Marketing-Cloud-Intelligence+Reliable+Mock+Test+%25f0%259f%2598%25b9+Easily+obtain+%25e2%2596%25b7+Marketing-Cloud-Intelligence+%25e2%2597%2581+for+free+download+through+%25e3%2580%258a+www.pdfvce.com+%25e3%2580%258b+%25f0%259f%2593%259fExam+Marketing-Cloud-Intelligence+Braindumps
https://www.prep4sures.top/Marketing-Cloud-Intelligence-exam-dumps-torrent.html
https://182.xn--kbto70f.com/home.php?mod=space&uid=5201
https://myportal.utt.edu.tt/ICS/icsfs/_ec_b5_9c_ec_8b_a0_eb_b2_84_ec_a0_84aif-c01_ec_8b_.pdf?target=ec0d2f9c-c026-4ec6-99a0-bc187274fe2a
https://myportal.utt.edu.tt/ICS/icsfs/300-820-study-center-valid-dumps-300-820-sheet.pdf?target=6fef4a86-8ab2-4398-a00f-5eb64f012544
https://myportal.utt.edu.tt/ICS/icsfs/acquia-acquia-certified-site-builder-d8_e8_b3_87_e.pdf?target=51f6d20d-6259-4af7-81ba-7a5a3ff1cb68
https://myportal.utt.edu.tt/ICS/icsfs/ad0-e409-100-exam-coverage-ad0-e409-valid-braindum.pdf?target=cf1f1964-0a84-4961-86d9-60e82369a617
https://myportal.utt.edu.tt/ICS/icsfs/aws-solutions-architect-associate-exam-duration-re.pdf?target=1bd1af2f-27ba-48a6-9daf-53f4b35ce875
https://myportal.utt.edu.tt/ICS/icsfs/cap-2101-20-free-dump-download-latest-cap-2101-20-.pdf?target=835e1ba8-a843-4d8a-a26a-e72030dbf392
https://myportal.utt.edu.tt/ICS/icsfs/cissp-issep_e3_83_86_e3_82_b9_e3_83_88_e6_a8_a1_e6.pdf?target=ba224a65-c125-4327-847b-82a3c2e9171d
https://myportal.utt.edu.tt/ICS/icsfs/pass-guaranteed-quiz-2025-oracle-1z1-182-updated-t.pdf?target=569fd1d5-e88c-4ef6-b60b-c03c4cd6e782
https://myportal.utt.edu.tt/ICS/icsfs/pc-ba-fba-20_e6_a8_a1_e6_93_ac_e8_a9_a6_e9_a8_93-p.pdf?target=5e7d880f-2bdc-4e84-a021-2358e1211c49
https://myportal.utt.edu.tt/ICS/icsfs/splunk-splk-5001-exam-study-material-of-free4dump-.pdf?target=7cea8ac7-72ed-41df-9a02-d086375e8549
https://myportal.utt.edu.tt/ICS/icsfs/100-pass-rate-cfps-latest-test-simulations-exam-cf.pdf?target=03189311-6fe8-4fd9-8136-23f02dc2af01
https://myportal.utt.edu.tt/ICS/icsfs/1z0-1079-24-vce-files-1z0-1079-24-free-practice-ex.pdf?target=36efe302-7dc3-4ba7-8156-9c2572fa6b64
https://myportal.utt.edu.tt/ICS/icsfs/csc2-valid-exam-camp-pdf-new-csc2-exam-objectives.pdf?target=7ac6866f-e9fb-43b9-a016-a6974cd63879
https://myportal.utt.edu.tt/ICS/icsfs/ctp-valid-dumps-pdf-latest-ctp-dumps-book.pdf?target=2189b0f8-a4f9-4ef0-8739-a36544e1ad71
https://myportal.utt.edu.tt/ICS/icsfs/free-pdf-quiz-2025-high-hit-rate-crt-251-salesforc.pdf?target=4183bda4-ccaa-4cba-87c2-7ad4be05c475
https://myportal.utt.edu.tt/ICS/icsfs/free-pdf-sales-cloud-consultant-salesforce-certifi.pdf?target=41d87a7d-a682-4667-ab47-91fee17c8e49
https://myportal.utt.edu.tt/ICS/icsfs/high-quality-emt-guide-torrent-emergency-medical-t.pdf?target=51cf8570-b725-480e-ba79-326d79d24f24
https://myportal.utt.edu.tt/ICS/icsfs/hot-new-e_actai_2403-test-testking-valid-sap-e_act.pdf?target=3c2bfc63-c519-4a89-b883-23fc6ba6239d
https://myportal.utt.edu.tt/ICS/icsfs/isaca-cisa-exam-cisa_e8_a9_a6_e9_a8_93-_e6_9c_80_e.pdf?target=0fb114b7-6d3d-4022-9d62-5cf27d11bb9c
https://myportal.utt.edu.tt/ICS/icsfs/no-chance-of-failure-with-hashicorp-hcva0-003-actu.pdf?target=7b711a2d-b072-4fd5-a011-9bbb973fda4a
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3777546
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3778310
https://aviationguide.net/profile/derekgr912
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3777784
https://ncon.edu.sa/profile/neilwhi593
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3754976
http://joshwhi204.bloggactivo.com
https://frvape.com

https/drive.google.convopen?id=1t4IK 6vAydOMSsJWgPUDMbo98sH7 1 Daqp


https://drive.google.com/open?id=1t4lK6vAyd0M5sJWgPUDMbo98sH71Daqp

