
Marketing-Cloud-Intelligence Test Cram Review |
Marketing-Cloud-Intelligence Testdump

BONUS!!! Download part of TestsDumps Marketing-Cloud-Intelligence dumps for free: https://drive.google.com/open?
id=1_662YSGh5YUYicCMxlbuDYqmZEFAz8kX

With many advantages such as immediate download, simulation before the real test as well as high degree of privacy, our Marketing-
Cloud-Intelligence actual exam survives all the ordeals throughout its development and remains one of the best choices for those in
preparation for exams. Many people have gained good grades after using our Marketing-Cloud-Intelligence real test, so you will
also enjoy the good results. Don’t hesitate any more. Time and tide wait for no man. If you really long for recognition and success,
you had better choose our Marketing-Cloud-Intelligence exam demo since no other exam demo has better quality than our
Marketing-Cloud-Intelligence training questions.

Salesforce Marketing-Cloud-Intelligence Exam Syllabus Topics:

Topic Details

Topic 1
Calculated Dimensions & Measurements: This section measures skills in using calculated objects,
recognizing aggregation types, and employing these tools for tailored marketing analytics.

Topic 2
CRM: This topic tests knowledge of CRM properties and their behavior within Marketing Cloud
Intelligence. This knowledge is crucial for syncing customer relationship data with marketing campaigns.

Topic 3
General Functionalities: In this topic, Salesforce marketing professionals will explore core functionalities of
Marketing Cloud Intelligence. It measures understanding of platform features critical to data-driven
marketing strategies and insights.

Topic 4
Data Model: In this domain, marketing professionals will explore data model entities, their relationships,
and attributes within Marketing Cloud Intelligence.

Topic 5
Data Integration Code Ability: This section evaluates proficiency with common Marketing Cloud
Intelligence functions, enabling Salesforce marketing professionals to integrate diverse data sources
effectively for comprehensive marketing intelligence.

Topic 6
Data Update Permissions: This area tests knowledge of permissions and settings related to data updates. It
includes understanding parent-child setups and managing the "Source of Truth" for data accuracy.

Topic 7

Harmonization Center (Patterns
Data Classification
Validation): Salesforce marketing professionals will learn about the Harmonization Center’s capabilities,
including classification rules, validation lists, patterns, and harmonized dimensions to ensure data reliability.
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Topic 8
Harmonization Best Practices: Salesforce marketing professionals will analyze harmonization methods,
properties, and their advantages and disadvantages, enhancing skills for optimizing data consistency across
platforms.
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Preparation for the professional Marketing Cloud Intelligence Accredited Professional Exam (Marketing-Cloud-Intelligence) exam is
no more difficult because experts have introduced the preparatory products. With TestsDumps products, you can pass the
Marketing Cloud Intelligence Accredited Professional Exam (Marketing-Cloud-Intelligence) exam on the first attempt. If you want a
promotion or leave your current job, you should consider achieving a professional certification like Marketing Cloud Intelligence
Accredited Professional Exam (Marketing-Cloud-Intelligence) exam. You will need to pass the Salesforce Marketing-Cloud-
Intelligence exam to achieve the Marketing Cloud Intelligence Accredited Professional Exam (Marketing-Cloud-Intelligence)
certification.

Salesforce Marketing Cloud Intelligence Accredited Professional Exam
Sample Questions (Q58-Q63):
NEW QUESTION # 58 
A technical architect is provided with the logic and Opportunity file shown below:
The opportunity status logic is as follows:
For the opportunity stages "Interest", "Confirmed Interest" and "Registered", the status should be "Open".
For the opportunity stage "Closed", the opportunity status should be closed.
Otherwise, return null for the opportunity status.

Given the above file and logic and assuming that the file is mapped in a GENERIC data stream type with the following mapping:
"Day" - Standard "Day" field
"Opportunity Key" > Main Generic Entity Key
"Opportunity Stage" - Generic Entity key 2
A pivot table was created to present the count of opportunities in each stage. The pivot table is filtered on Jan
7th-11th.Which option reflects the stage(s) the opportunity key 123AA01 is associated with?

A. Confirmed Interest & Registered
B. interest
C. Confirmed interest
D. Interest & Registered

Answer: D

Explanation:
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Filtering the pivot table on January 7th-11th, we see that the Opportunity Key 123AA01 appears on January
6th with the stage 'Interest' and then on January 10th with the stage 'Registered'. Even though the 'Interest' stage is not within the
filtered dates, it is the initial stage of the opportunity, so it should be counted along with the 'Registered' stage which falls within the
filter range.

NEW QUESTION # 59 
Ina workspace that contains one hundred data streams and a lot of data, what is the biggest downside of using calculated
dimensions?

A. Ease of maintenance
B. Performance
C. Scalability
D. Ease of setup

Answer: B

Explanation:
In a workspace with a high number of data streams, such as one hundred, the biggest downside of using calculated dimensions is the
performance impact. Calculated dimensions require computational resources to dynamically compute values based on existing data.
This can lead to increased load times and slower performance, especially in environments with large amounts of data or complex
calculations. This performance degradation is due to the extra processing power needed every time the data is accessed or
refreshed, impacting the overall efficiency of data retrieval and analysis operations.

NEW QUESTION # 60 
A technical architect is provided with the logic and Opportunity file shown below:
The opportunity status logic is as follows:
For the opportunity stages "Interest", "Confirmed Interest" and "Registered", the status should be "Open".
For the opportunity stage "Closed", the opportunity status should be closed.
Otherwise, return null for the opportunity status.

Given the above file and logic and assuming that the file is mapped in a GENERIC data stream type with the following mapping:
"Day" - Standard "Day" field
"Opportunity Key" > Main Generic Entity Key
"Opportunity Stage" - Generic Entity Key 2
"Opportunity Count" - Generic Custom Metric
A pivot table was created to present the count of opportunities in each stage. The pivot table is filtered on Jan
7th - 10th. How many different stages are presented in the table?

A. 0
B. 1
C. 2
D. 3

Answer: D



Explanation:
Based on the Opportunity file and considering the filter dates from January 7th to 10th, the different stages presented are 'Interest',
'Confirmed Interest', and 'Registered'. This makes a total of 3 different stages that would be presented in the pivot table. Salesforce
Marketing CloudIntelligence allows for the creation of pivot tables that can display counts of entities across different dimensions, in
this case, Opportunity Stages.
Reference to Salesforce Marketing Cloud Intelligence documentation that covers data mapping and pivot table creation would
support this conclusion.

NEW QUESTION # 61 
A client's data consists of three data streams as follows:
Data Stream A:

* The data streams should be linked together through a parent-child relationship.
* Out of the three data streams, Data Stream C is considered the source of truth for both the dimensions and measurements.
How should the "Override Media Buy Hierarchies" checkbox be set in order to meet the client's requirements?

A. It should be checked in Data Stream A
B. It should be checked in Data Stream B
C. It should be checked in Data Stream C
D. It should not be checked in any of the three Data Streams.

Answer: C

Explanation:
If Data Stream C is the source of truth, the "Override Media Buy Hierarchies" checkbox should be checked for Data Stream C.
This means that the hierarchy defined within Data Stream C will take precedence over any other media buy hierarchies present in
Data Streams A or B. By doing so, it enforces that the hierarchy from the source of truth (Data Stream C) is used throughout the
dataset, maintaining the integrity of the hierarchical relationships as defined by the most reliable data source.

NEW QUESTION # 62 
An implementation engineer is requested to create the harmonization field - Magician This field should come from multiple Twitter
Ads data streams, and should follow the below logic:

Using the Harmonization Center, the engineer created a single Pattern for Campaign Name. What other action should the engineer
take to meet the requirements?

A. Create a second Pattern for Media Buy Name and apply two Classification Rules (one for 'Messi' and another for
Ronaldo') for the final Harmonized Dimension.
B. Create a second Pattern for Media Buy Name and add a validation list (with the two values) for the final Harmonized
Dimension.
C. Create a second Pattern for Media Buy Name and apply a Classification Rule (with the two values) for the final
Harmonized Dimension
D. Create a second Pattern for Media Buy Name



Answer: A

Explanation:
For the field 'Magician', the engineer is required to follow a logic that extracts a value from 'Campaign Name' and checks against a
validation list for specific values ('Messi' or 'Ronaldo'). If those values are not found, it should instead extract from 'Media Buy
Name'. To accomplish this, the engineer should:
Use the created Pattern for 'Campaign Name'.
Create a second Pattern for 'Media Buy Name' to capture the fallback values.
Apply two Classification Rules to the Harmonized Dimension: one for the value 'Messi' and another for 'Ronaldo'. This is to check
the extracted 'Campaign Name' against these specific values.
These steps ensure that the 'Magician' field will be populated with the correct values from the respective data streams following the
specified logic.

NEW QUESTION # 63
......

The Salesforce Marketing-Cloud-Intelligence exam dumps features are a free demo download facility, real, updated, and error-free
Salesforce Marketing-Cloud-Intelligence test questions, 1 year free updated Marketing Cloud Intelligence Accredited Professional
Exam (Marketing-Cloud-Intelligence) exam questions and availability of Salesforce Marketing-Cloud-Intelligence real questions in
three different formats. Salesforce PDF Questions format, web-based practice test, and desktop-based Marketing-Cloud-
Intelligence Practice Test formats. All these three Salesforce Marketing-Cloud-Intelligence exam dumps formats features surely will
help you in preparation and boost your confidence to pass the challenging Marketing Cloud Intelligence Accredited Professional
Exam (Marketing-Cloud-Intelligence) exam with good scores.
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